talker:!
research

&

talkerresearch.com

SURVEY QUESTIONS:

Talker Research team members are members of the Market
Research Society (MRS) and the European Society for Opinion
and Marketing Research (ESOMAR).

Talker Research is also part of the Transparency Initiative through the
American Association for Public Opinion Research (AAPOR) — to view the

complete methodology as part of this initiative, please visit the Talker Research

Process and Methodology page.

For more information on the survey or any additional questions, please

contact: questions@talkerresearch.com
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PROJECT NAME:
YOUR TRAVEL YEAR WRAPPED

SAMPLE: 2,000 Americans who travel frequently

SPLITS: Age, gender and region

Survey Questions:

1. What is your gender? [ SINGLE SELECT, MAINTAIN ORDER]

Male

Female
Non-Binary
Other

Prefer not to say

o s W

KEEP NON-BINARY/OTHER/PNTS IN TOTAL, REMOVE FROM GENDER SPLIT
QSEX. HIDDEN GENDER RECODE

1. Male
2. Female

If D1=1, QSEX=Male
If D1=2, QSEX=Female

D2. What is your age in years?

[NUMERICAL OPEN-END; RANGE 0-99]

[TERMINATE IF UNDER 18]

B 1]
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D2a. Please select the year in which you were born.
[Dropdown list of years from 2007 to 1926]
[TERMINATE if age and birth year do not align +/- 1year]

QAGE: HIDDEN AGE RECODE BY GENERATION
IF D2a=1997-2007, QAGE=Generation Z

IF D2a=1981-1996, QAGE=Millennials

IF D2a=1965-1980, QAGE=Generation X

IF D20=1946-1964, QAGE=Baby Boomers

IF D2a=1926-1945, QAGE=Silent Generation

D3. Which state do you live in?

[DROP DOWN OF 50 U.S. STATES AND “I DO NOT LIVE IN A U.S. STATE".
TERMINATE IF OUTSIDE THE U.S.]
QRGN5: HIDDEN REGION RECODE

1. Northeast
Southeast
Southwest
Midwest
West
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SQl. How often do you travel (domestically or internationally)? [select one]

e At least once a month
e Once every few months
e Once every 6 months

e Once ayear

e Less often than once a year [TERMINATE]
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e Survey Questions:

1. How many personal (non-work) trips did you take in 2025? (select one)
a. 0
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2. Roughly how much did you spend on travel in 2025 (including transportation,
lodging and activities)? (select one)
a. Under $500

b. $500 - $1,000

c. $1,001- $2,000
d. $2,001- $3,000
e. $3,001- $4,000
f. $4,001- $5,000
g. $5,001- $6,000
h. $6,001 - $7,000
i. $7,001-$8,000

j.  $8,001-$9,000
k. $9,001- $10,000
. $10,001 or more

3. How many new places did you visit in 2025? (select one)
a. 0
b. 1
c. 2
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4. How many new states did you visit in 20252 (select one)
a. 0

fa—

-~ 0o Qo0 T

- x= = 3@
S =2 g © ® N o o s wN

)

ol

m.
n.
o. 14
p.
g

>

talker:
research




r. 17

s. 18
t. 19
u. 20+

5. How many new countries did you visit in 2025? (select one)

a. 0
b. 1
c. 2
d. 3
e 4
f. 5
g. 6
h. 7
i. 8
i 9
k. 10
LM
m. 12
n. 13
o. 14
p. 15
g. 16
r. 17
s. 18
t. 19
u. 20+

6. Which of the following best describes the majority of how you traveled this year
(2025)? (select one)
a. Road trips
. Domestic flights

b
c. International flights
d

. Cruises
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7. Which of the following best describes the majority of trips you took this year (2025)?

(select one) RANDOMIZE. ANCHOR LAST1
a. City breaks

Beach getaways

Outdoor/adventure travel

Wellness/retreat trips

Visiting friends or family

-0 Qo0 T

Staycations
g. Other

8. Who did you travel with most often in 20252 (select up to two) RANDOMIZE. ANCHOR

LAST1

a. Partner/spouse
Friends
Immediate family
Extended family
Coworkers
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Pets
Organized group or tour

> @

Stranger(s) | met online/travel app
No one - | traveled solo [EXCLUSIVE]

9. What destination gave you your favorite travel memory of 2025? [select one]

RANDOMIZE. ANCHOR LAST1
a. AUS. city

A national park

A small town

A beach get away

A major international city
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A cruise port
My hometown
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A new country I'd never visited

A rural or countryside location
j. Other (please specify)

10. How many new foods or dishes did you try while traveling in 2025? [select one]
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0
1-3
4-6
7-9
10-12
13-15
16—-20
21-25
26-30
jo 31+
k. Not sure
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1. Roughly how many travel photos did you take this year? (select one)

a. Under 100
b. 100 — 200
c. 201-300
d. 301 -400
e. 401-500
f. 501-600
g. 601-700
h. 701 - 800
i. 801-900
j- 901-1,000

k. More than 1,000

l.
12. What's the one thing you forgot to pack most often this year? (select one)

RANDOMIZE. ANCHOR LAST 2

a. Phone charger
Toothbrush
Medication
Headphones
Passport/ID
Socks or underwear
Sunscreen
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Adapter/plug
Favorite outfit

j. Other (please specify)
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k. None of the above

13. How would you grade your 2025 travel experiences overall? [select one]

a. A+
b. A
c. A-
d. B+
e. B
f. B-
g. C+
h. C
i. C-
j. D+
k. D
l. D-
m. F

14. In 2025, did you travel more, less or about the same compared to 2024? (select one)
a. More
b. Less
c. About the same

15. Which type of trip defined your 2025? (select one) RANDOMIZE. ANCHOR LAST 1
a. Solo self-discovery

Romantic getaway

Family vacation

Friends’ trip

Workcation (mix of work and play)

Wellness retreat

Adventure/outdoors
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Cultural exploration

Food-driven trip
j. Celebration (wedding, reunion, etc.)

k. None of the above [ Not sure
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16. Which travel trend did you personally embrace most in 2025? (select one)

[RANDOMIZE. ANCHOR LAST 1]

qa.
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Solo travel

Sustainable travel
“Set-jetting” (visiting filming locations)
Digital detox travel
Wellness retreats

Group getaways

Remote work travel
“Revenge travel” splurges
Road trips

Cruises

Coastal escpaes

None of the above

17. Which best describes how you booked most of your travel this year? (select up to
three) RANDOMIZE. ANCHOR LAST 1

a.
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Online travel site (Expedia, Booking.com, etc.)
Airline or hotel's direct website

Travel agent

Social media link/influencer recommendation
Word of mouth

Credit card or loyalty portal

Tour company

Brand app (Delta, Airbnb, etc.)

Last-minute deal app

Other (please specify)

18. When you think back on your 2025 travels, which word best describes your overall
mood? (select one) RANDOMIZE

.

a.
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Adventurous
Relaxed
Nostalgic
Exhausted
Inspired
Romantic

Curious
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19. What's your biggest travel lesson of

a.
b.

i.
J-

Grateful
Burned-out
Refreshed

Pack lighter

Spend more time in fewer places
Plan earlier

Splurge on experiences, not souvenirs
Buy travel insurance

Bring snacks everywhere

. Avoid peak seasons

Say yes to spontaneous plans
Take more photos
None of the above [EXCLUSIVE]

20.How confident are you that you'll travel more in 2026? (select one)

qa.
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21. Which destination type is at the top of your 2026 bucket list? (select one)

Very confident

Somewhat confident

Not confident nor unconfident
Somewhat unconfident

Very unconfident

RANDOMIZE. ANCHOR LAST1

a.
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l.
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Beach getaway
Major U.S. city
Small-town getaway
National park
European capital
Asian destination
African destination
Australia

Cruise itinerary
Road trip
Staycation

None of above

2025? (select one) RANDOMIZE. ANCHOR LAST 1
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22. Which destinations do you predict will be 2026's biggest “it spots”? (select up to
five) RANDOMIZE. ANCHOR LAST 1
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London
New York City
Paris
Japan
Italy
Greece
Portugal
Mexico
Iceland
Croatia
Thailand
Australia

. Morocco

Bali (Indonesia)

South Korea

Turkey

Costa Rica

Switzerland

Argentina

South Africa

None of the above/Not sure [EXCLUSIVE]

23. What type of travel are you most interested in doing more of in 20262 RANDOMIZE.
ANCHOR LAST1

a.
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Solo adventures

Couples'’ trips
Multi-generational family travel
Friend group trips

Wellness or self-care getaways
Culinary/food-focused trips
Adventure/outdoor experiences
Cultural immersion

Luxury travel

Budget travel
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k. All-inclusive beach vacations
l.  None of the above/Not sure [EXCLUSIVE]

Occasionally, the media may contact us wanting to interview respondents in the survey for
further information to boost the article with qualitative data. These experiential quotes are
used to add something unique to their reporting and boost the authority of the story which
can then aid SEO performance.

To facilitate this, we sometimes ask respondents if they’re open to being contacted by the
media for further interview. This consent must be gained prior to running the survey. This
enables us to share certain respondents with the media in adherence with our data
protection protocols. Please note, a respondents’ answer to this question does not impact
their eligibility for the survey in any way.

24.We're looking to hear from people who traveled in 2025 frequently. If you consent,
you may be contacted for a short interview by phone or email from a journalist for
further comment. There is no financial incentive for taking part, but your name and
responses may be cited in a national publication.
I'm interested in participating
I'm not interested in participating

25.[SHOW IF “I'm interested in participating” in PREVIOUS QUESTION] Please enter your
details below.
Name:

Emaiil:
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