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SURVEY QUESTIONS:

Talker Research team members are memibers of the Market
Research Society (MRS) and the European Society for Opinion
and Marketing Research (ESOMAR).

Talker Research is also part of the Transparency Initiative through the
American Association for Public Opinion Research (AAPOR) — to view the
complete methodology as part of this initiative, please visit the Talker Research

Process and Methodoloqgy page.

For more information on the survey or any additional questions, please

contact: questions@talkerresearch.com
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PROJECT NAME:
Al and the Everyda

SAMPLE: 2,000 nationally representative (by age, gender, region) adults in each country
(20,000 respondents total)

e US (US panel will also have a 20% Samsung mobile user quota), UK, South Koreq,
France, Germany, Brazil, Mexico, Japan, India, UAE
o Underlined countries might need census balance flexibility, but all countries will
have a statistically significant sample across age, gender and region

SPLITS: Age, gender, region, country and operating system (iOS vs. Android Samsung vs.
Android other), Generational

Survey Questions:

Demographic questions:

M1. Which country do you live in?

USA

United Kingdom
South Korea
France

Germany

-~ 9o Q20 T oQ

Braazil
MeXxico

> @

Japan

India

j. UAE

k. None of the above [TERMINATE]

D1. What is your gender? [ SINGLE SELECT, MAINTAIN ORDER]

Male
Female
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Non-Binary
Other
Prefer not to say

KEEP NON-BINARY/OTHER/PNTS IN TOTAL, REMOVE FROM GENDER SPLIT
QSEX. HIDDEN GENDER RECODE

1. Male
2. Female

If D1=1, QSEX=Male
If D1=2, QSEX=Female

D2. What is your age?
[NUMERICAL OPEN-END; RANGE 0-99]

[TERMINATE IF UNDER 18]

D2a. Please select the year in which you were born.
[Dropdown list of years from 2007 to 1926]
[TERMINATE if age and birth year do not align +/- 1year]

QAGE: HIDDEN AGE RECODE BY GENERATION
IF D2a=1997-2007, QAGE=Generation Z

IF D2a=1981-1996, QAGE=Millennials

IF D2a=1965-1980, QAGE=Generation X

IF D20=1946-1964, QAGE=Baby Boomers

IF D2a=1926-1945, QAGE=Silent Generation

Age_regroup:
18-24

25-34

35-44

45-54

55-64
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65+

SHOW if M1=1
D3. Which state do you live in?
[DROP DOWN OF 50 U.S. STATES AND “I DO NOT LIVE IN A U.S. STATE”.
TERMINATE IF OUTSIDE THE U.S.]
QRGNS5: HIDDEN REGION RECODE

a. Northeast
b. Midwest
C. South

d. West

1.
SHOW IF M1 =2 (UNITED KINGDOM)
Which of the following regions do you live in? [select one]

North East

North West
Yorkshire and the Humber
East Midlands
West Midlands
East of England
London

South East
South West
Wales

Scotland
Northern Ireland

SHOW IF M1 =3 (SOUTH KOREA)

Which of the following regions do you live in? [Select one]

Seoul
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Busan

Daegu

Incheon

Gwangju
Daejeon

Ulsan

Sejong
Gyeonggi-do
Gangwon-do
Chungcheongbuk
-do
Chungcheongna
m-do
Jeollabuk-do
Jeollanam-do
Gyeongsangbuk-
do
Gyeongsangnam-
do

Jeju

SHOW IF M1 = 4 (FRANCE)
Which of the following regions of France do you live in? [Select one]

lle de France
Centre - Val de Loire
Bourgogne -
Franche-Comté
Normandie
Hauts-de-France
Grand Est
Pays-de-la-Loire
Bretagne
Nouvelle-Aquitaine
Occitanie

Auvergne - Rhone-Alpes

talker:
research




Provence-Alpes-Cote d'Azur
Corse

SHOW IF M1= 5 (GERMANY)
Which region of Germany do you live in? [Select one]

Baden-Wurttemberg
Bayern

Berlin

Brandenburg
Bremen

Hamburg

Hessen
Mecklenburg-Vorpomm
ern

Niedersachsen
Nordrhein-Westfalen
Rheinland-Pfalz
Saarland

Sachsen
Sachsen-Anhalt
Schleswig-Holstein
Tharingen

SHOW IF M1 =6 (BRAZIL)
Which region of Brazil do you live in? [Select one]

Norte
Nordeste
Sudeste

Sul
Centro-Oest

e
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SHOW IF M1 = 7 (MEXICO)
Which region of Mexico do you live in? [Select one]

Aguascalientes

Baja California

Baja California Sur
Campeche

Coahuila de Zaragoza
Colima

Chiapas

Chihuahua

Ciudad de México
Durango

Guanajuato

Guerrero

Hidalgo

Jalisco

México

Michoacdn de Ocampo
Morelos

Nayarit

Nuevo Ledn

Oaxaca

Puebla

Querétaro

Quintana Roo

San Luis Potosi
Sinaloa

Sonora

Tabasco

Tamaulipas

Tlaxcala

Veracruz de Ignacio de la Llave

Yucatdn
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Zacatecas
SHOW IF M1 = 8 (JAPAN)

Which region of Japan do you live in? [Select one]

Hokkaido
Tohoku
Kanto
Chubu
Kansai
Chugoku
Shikoku
Kyashad &
Okinawa

SHOW IF M1 =9 (INDIA)
Which region of India do you live in? [Select one]

North
North East
Central
Eastern
Western
Southern

SHOW IF M1 =10 (UAE)

Which emirate do you live in? [Select one]

Abu Dhabi
Dubai
Al Sharjah
Ajmin
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Umm Al -
Quwain

Ras Al Khaima
Al Fujairah

Screener Questions:

sQl. Which operating system does your primary smartphone use? [Select one]

a. i0S (iPhone)

b. Android — Samsung

c. Android — Other brand (e.g., Google, OnePlus, Motorola, Xiaomi, etc.)

d. Other | Not sureFERMINATE}

Survey Questions:

1. To the best of your knowledge, do you use your phone more than other devices (e.g.,
laptops, tablets, etc.) for the following tasks? [Select one]
a. [GRID]
b. Tasks related to your job/career
c. General organization

i. [GRIDBY]
i. Yes,|usemy phone more for this
iii. No
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iv.  Not sure

2. Inyour opinion, is your phone essential for the following? [Select one]
a. [GRID]
b. Career
c. Personal life
i. [GRIDBY]

i. Yes

ii. No

iv.  Not sure

3. How many times in an average day do you use your phone for different tasks?
[select one]
a. [GRID]
b. Career (e.g., sending emails, scheduling, etc.)
c. Personallife (e.g., searching something online, taking pictures, etc.)

i. [GRIDBY]
ii. O0—None
ii. 1-5
iv. 6-10
v. 1I-15
vi. 16-20
vii.  21-30
viii.  31-40
ix. 41-50
X. bl+

4. To the best of your knowledge, what's the longest you can go without looking at your
phone? [Select one]

a. Less than 5 minutes

b. 5-15 minutes

c.16—30 minutes
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d. 31-60 minutes

e.1-2 hours

f. 2—4 hours

g.4-8 hours

h. More than 8 hours

5. To the best of your knowledge, what percentage of all of the apps loaded on your

phone do you use regularly (e.g., calendar, health, alarm, notes, social mediq, etc.)?

a.

[slider scale] [0% - 100%] [left label 0% | right label 100%]

6. To the best of your knowledge, how many push notifications do you getin an

average day? [Select one]

qa.

> @
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Less than 10
10-20
21-30
31-40
41-50
51-60
61-70
71-80
81-90
91-100
101-125
126-150

m. 151+

7. Tothe best of your knowledge, what percentage of all of the push notifications you
get do you open/check? [slider scale] [0% - 100%] [left label 0% | right label 100%]

qa.

[slider scale] [0% - 100%] [left label 0% | right label 100%]

8. How confident or unconfident are you that you’d be able to describe what every

feature of your phone does, whether or not you use it? [Select one]

qa.

<

Very confident
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Somewhat confident
Neither confident nor unconfident
Somewhat unconfident

® 9 60 T

Very unconfident

9. How frequently do you discover a feature on your phone that you didn’t know
existed? [Select one]
a. More often than once a month
Once a month
Once every few months
A few times a year
Once a year or less often

-~ ® o0 0T

Never

10. To the best of your knowledge, do you use Artificial Intelligence (Al) features on your
phone on a daily basis? [Select one]
a. Yes
b. No
c. Notsure

1. [SHOW IF Q10= A] To the best of your knowledge, what do you use Al for most often?
[Free text]
b. Not sure/ Prefer not to answer

12. Which of the following, if any, do you use/experience on your phone on a regular
basis? [Select all that apply] RANDOMIZE, ANCHOR LAST 1
a. Voice assistant (e.g, Siri, “Hey Google,” etc.)
Message summaries
“Magic Editor”/photo-editing tools
Predictive text/autofill
Call screening/spam call blocks

-~ ® 00T

Receiving location-based suggestions
Autocorrect

> @

Automatic photo organization (e.g., grouping by faces, places, objects)
“Memories”/auto generated photo slideshows

j. Night mode/low-light photo enhancement
Auto brightness

i
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Personalized news feeds
. Keyboard suggestions for emojis
Live captions for videos or audio
Predictive traffic rerouting (e.g., “Leave now” suggestions)
Predicted arrival/departure times
Suggested destinations in maps (home/work recognition)

= 0 T 0 3 3

Automatic workout detection (e.g., walking, cycling)
Voice search

-~ on

Restaurant recommendations based on past orders

c

Suggestions based on things you've enjoyed (e.g., what to watch next, read next,
etc.)

v. Automatic calendar event creation from messages

w. Predictive reminders to leave for appointments

X. Weather alerts

y. Health nudges (e.g. stand reminders, hydration prompts, movement goals, etc.)
z. "Where you parked” alerts

aa.Automatic cleanup suggestions (duplicate photos, old screenshots)
bb.Screentime usage alerts

cc. Financial spending summaries

dd.Subscription management suggestions

ee.None of the above [Exclusive]

13. [SHOW IF “NONE OF THE ABOVE"” NOT SELECTED in Q12] The features that you selected
in the previous question are all instances of Al usage. Please select the features that
you use the most frequently/enjoy using the most on your phone. [Select up to
three] [RANDOMIZE]

a. [SHOW OPTIONS SELECTED IN PREVIOUS QUESTION]

14. [SHOW IF Q10 = B AND Q12 is NOT None of the above] Does learning that you do use Al
after believing that you don’t impact how favorably or unfavorably you see AlI?
[select one]

a. Now that | see my use(s) of Al as such, | have a more favorable view of Al

b. Now that | see my use(s) of Al as such, | have a less favorable view of Al

c. Now that | see my use(s) of Al as such, my view of Al has not changed

15. For what purposes do/would you utilize Al on your phone? [Select all that apply]
[RANDOMIZE, ANCHOR LAST 1]

talker
research

]



o o T @

™0

J @

Functionality — making tasks easier

Convenience — spending less time on tasks

Emotive purposes — receiving lifestyle advice

Conversational purposes — companionship/connection, bettering
communication

Education/skill support — skill improvement, learning new things
Inspiration — thinking creatively, considering other perspectives
Intrigue/novelty — to understand how technology is evolving
Validation/reflection — gaining insight into personal behaviors
Instant solutions/availability — getting help whenever needed
Self-reliance — managing tasks on your own

Detail-orienting — storing information, organizing ideas, etc.
None of the above [Exclusive]

16. To the best of your knowledge, how many years do you personally think we will still

use our phones traditionally before Al changes how we interact with our devices

(e.g., less swiping and more voice recognition, predictive suggestions, etc.)? [Select

one]

- ® Q0 T Q

Q@

Less than one year
1-2 years

3-4 years

5-6 years

7-8 years

9-10 years

11+ years

17. What is one new feature/innovation/task that you hope your phone will be capable

of within the next 10 years?

a.
b.

[Free text]
Not sure/Prefer not to answer

18. If different options were possible, what would be your preferred method of

navigating your phone? [Select one]

qa.

b
c.
d

<

Hands/swiping (current method)

. Voice recognition

Eye movements
Mental/telepathic commands
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e.

Other (please specify)

19. Out of the following features, please rank the top three that would be most

appealing for your next phone. [Rank 3] [RANDOMIZE]

qa.

-~ 0o Qo0 OT
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Smaller size

Optimal sound quality

Lightness/weight

Sleek/trendy look (e.g. folding, thinness, etc.)

Optimal battery usage

Built-in Al optimization

User-friendly interface

Usage accessories (e.g., attachable cameras, pens, printers, etc.)
Identity protection (e.g., personalization, security features, etc.)
Durability/reparability (e.g., long-lasting, strong build, etc.)

Al voice control/automation

Advanced camera capabilities (e.g., auto lighting, suggestions, etc.)

20.0verall, how would you rate your current quality of life (your overall sense of

wellbeing day to day)? [Select one]

qa.
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Excellent
Good
Average
Poor

Very poor

21. To what extent do you use Al in your daily activities? Please select the option that

best describes your usage. [Select one]

a.

® 20 T

| always use Al

| often use Al

| sometimes use Al
[ rarely use Al

| never use Al

22. How willing are you to adopt Al-driven tools in your daily life? [Select one]

a.
b.
c.

<

I'm very willing to use Al, I'm confident in its benefits and eager to use it more
I'm willing to use Al in my daily life, | see its benefits and am exploring more
I'm somewhat willing to use Al tools, but still have some reservations
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d.

e.

I'm open to using Al occasionally, but | have concerns that make me hesitant
I'm not willing to adopt Al-driven tools and prefer to avoid them whenever

possible

23. of the following, please rank the top three that are/would be your main motivation

for using Al. [Ranking question, rank up to 3]

a.

® a0 T

Improve my physical health
Improve my mental health
Be more productive

Be more creative

Improve my social life

24.How valuable, if at all, are the outcomes of using Al to you personally? [Select one]

a.

® Qo0 0

The benefits of using Al are extremely valuable and | want to use it more in my
life

| see clear value in the benefits Al offers and feel motivated to use it

| see some value in what Al can do for me, though | have mixed feelings about it
The outcomes could be valuable to others, but | doubt they’'d be useful for me
The outcomes of using Al don’t seem valuable to me, | have no real interest in it

25.How concerned or unconcerned are you about the privacy of your data in

applications you use that incorporate Al? [Select one]

qa.
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Very concerned

Somewhat concerned

Neither concerned nor unconcerned
Somewhat unconcerned

Very unconcerned

26. Of the following, what are your top three biggest privacy concerns related to Al?

[Ranking question, rank up to 3]

a.
b.

My personal information being used to train Al models

My photos, messages, health data or other personal information being stored in
a cloud that could be hacked

Al systems “knowing me” too well or predicting my behavior based on frequent

use

d. Companies sharing or selling my data collected through Al tools

< T

Lack of transparency about how Al systems work

talker
research



27. What would help you feel more assured about your privacy when using Al? [Select

all that apply]

a.

® Q00

f.

g.

Clear explanations of how my data is collected, used and stored

Stronger data protection regulations and government oversight

The ability to opt out of having my data used to train Al models
Companies committing to strict data privacy and transparency standards
Independent certification bodies confirming Al systems meet privacy
requirements

Other (please specify)

Nothing in particular [Exclusive]

28.To what extent do you agree or disagree with the following statement? “My current
use of Al gives me a competitive edge in life and/or work.” [Select one]

® a0 T o

Strongly agree

Somewhat agree

Neither agree nor disagree
Somewhat disagree
Strongly disagree

29. When you use Al tools, how do you usually feel about it? [Select all that apply]
[RANDOMIZE, ANCHOR LAST 1]

qa.
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Proud or confident

Neutral — it's just another tool

Embarrassed or hesitant to mention it

Worried about being judged or misunderstood
Excited to share how | use it

None of the above [Exclusive]

Occasionally, the media may contact us wanting to interview respondents in the survey for

further information to boost the article with qualitative data. These experiential quotes are

used to add something unique to their reporting and boost the authority of the story which

can then aid SEO performance.

To facilitate this, we sometimes ask respondents if they’re open to being contacted by the

media for further interview. This consent must be gained prior to running the survey. This

enables us to share certain respondents with the media in adherence with our data

< T
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protection protocols. Please note, a respondents’ answer to this question does not impact
their eligibility for the survey in any way.

30.We're looking to hear from people about their use of Al. If you consent, you may be
contacted for a short interview by phone or email from a journalist for further
comment. There is no financial incentive for taking part, but your name and
responses may be cited in a national publication.
I'm interested in participating
I'm not interested in participating

31. [SHOW IF “I'm interested in participating” in PREVIOUS QUESTION] Please enter your
details below.

Name:

Email:
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