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SURVEY QUESTIONS: 

 
Talker Research team members are members of the Market 

Research Society (MRS) and the European Society for Opinion 

and Marketing Research (ESOMAR).  

 

Talker Research is also part of the Transparency Initiative through the 

American Association for Public Opinion Research (AAPOR) — to view the 

complete methodology as part of this initiative, please visit the Talker Research 

Process and Methodology page. 

 

For more information on the survey or any additional questions, please 

contact: questions@talkerresearch.com 
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PROJECT NAME:       

Changing Tastes by Generation 
SAMPLE: 2,000 Americans 21+ evenly split by generation 

SPLITS: Age, gender and region 

 

 

Survey Questions: 

Demographic questions: 

D1. What is your gender? [SINGLE SELECT, MAINTAIN ORDER]           

Male      
Female      
Non-Binary    
Other    
Prefer not to say      

 
KEEP NON-BINARY/OTHER/PNTS IN TOTAL, REMOVE FROM GENDER SPLIT      

QSEX. HIDDEN GENDER RECODE      

1.​ Male 
2.​ Female  

If D1=1, QSEX=Male 
If D1=2, QSEX=Female  
 

D2.  What is your age?         

[NUMERICAL OPEN-END; RANGE 0-99]        

[TERMINATE IF UNDER 21]       

 

D2a. Please select the year in which you were born.         

[Dropdown list of years from 2007 to 1926]      

 



 

[TERMINATE if age and birth year do not align +/- 1 year] 

 QAGE: HIDDEN AGE RECODE BY GENERATION    
IF D2a=1997-2007, QAGE=Generation Z 
IF D2a=1981-1996, QAGE=Millennials 
IF D2a=1965-1980, QAGE=Generation X 
IF D2a=1946-1964, QAGE=Baby Boomers 
IF D2a=1926-1945, QAGE=Silent Generation [TERMINATE] 
 
D3.  Which state do you live in?         

 [DROP DOWN OF 50 U.S. STATES AND “I DO NOT LIVE IN A U.S. STATE”.          

TERMINATE IF OUTSIDE THE U.S.]         

QRGN5: HIDDEN REGION RECODE      

●​ Northeast      
●​ Southeast     
●​ Southwest     
●​ Midwest     
●​ West 

 

Survey Questions: 

1.​  In your opinion, which of the following is “out” in 2026? [Select all that apply] 
[RANDOMIZE, ANCHOR LAST 1] 

a.​ Side parts 
b.​ Middle parts 
c.​ Tight clothing 
d.​ Baggy clothing 
e.​ Drinking alcohol 
f.​ THC drinks 
g.​ Minimalism 
h.​ Maximalism 
i.​ Polished social media posts 
j.​ Grainy/candid social media posts 
k.​ Group travel 
l.​ Solo travel 
m.​Solo time 

 



 

n.​ Athleisure 
o.​ Mixing prints 
p.​ Bold colors 
q.​ Neutral colors 
r.​ Digital detoxing 
s.​ Remote work culture 
t.​ Slow living 
u.​ Oversharing 
v.​ Being closed-off 
w.​ None of the above [Exclusive] 

 
2.​ [SKIP IF Q1 = W] In your opinion, which of the following would you say is “cringe”? 

[Select all that apply] [RANDOMIZE, ANCHOR LAST 1] 
a.​ [SHOW OPTIONS SELECTED IN Q1] 
b.​ None of the above [Exclusive] 

 
3.​ In your opinion, which of the following is “in” in 2026? [Select all that apply] 

[RANDOMIZE, ANCHOR LAST 1] 
a.​ [SHOW OPTIONS NOT SELECTED IN Q1] 
b.​ None of the above [Exclusive] 

 
4.​ In your opinion, which generation… [Select one] 

[GRID] 
a.​ Cares the most what others think of them? 
b.​ Cares the least about what others think of them? 
c.​ Is more likely to follow trends? 
d.​ Is more likely to set trends? 
e.​ Is more likely to deviate from social norms? 

[GRID BY] 
i.​ Gen Z 
ii.​ Millennials 
iii.​ Gen X 
iv.​ Baby boomers 
v.​ Not sure 

 
5.​ How much or little… [Select one] 

a.​ [GRID] 

 



 

b.​ Does the thought of drinking alcohol appeal to you? 
c.​ Do you understand why drinking alcohol is appealing to others? 

[GRID BY] 
i.​ Very much 
ii.​ Somewhat 
iii.​ A little 
iv.​ Not at all 

 
6.​ To the best of your memory/knowledge, which of the following situations have 

commonly included alcohol in the past decade? [Select all that apply] [RANDOMIZE, 
ANCHOR LAST 1] 

a.​ Bonding with friends 
b.​ Bonding with coworkers 
c.​ Taking someone on a date 
d.​ Celebrating special occasions 
e.​ Relaxing after a long day 
f.​ Socializing at parties or events 
g.​ Enhancing meals or dining experiences 
h.​ Meeting new people 
i.​ Enjoying nightlife or entertainment 
j.​ Unwinding during vacations or weekends 
k.​ None of the above [Exclusive] 

 
7.​ In your opinion, is consuming alcohol still a good way to go about the following? 

[Select one] 
a.​ [GRID] [RANDOMIZE] 
b.​ Bonding with friends 
c.​ Bonding with coworkers 
d.​ Taking someone on a date 
e.​ Celebrating special occasions 
f.​ Relaxing after a long day 
g.​ Socializing at parties or events 
h.​ Enhancing meals or dining experiences 
i.​ Meeting new people 
j.​ Enjoying nightlife or entertainment 
k.​ Unwinding during vacations or weekends 

[GRID BY] 

 



 

i.​ Yes 
ii.​ No 
iii.​ Not sure 

 
8.​ How frequently, if at all, do you consume alcohol? [Select one] 

 
a.​ On a daily basis 
b.​ 5-6 times per week 
c.​ 3-4 times per week 
d.​ 1-2 times per week 
e.​ Less than once a month 
f.​ Prefer not to say 
g.​ N/A: I don’t consume alcohol 

 
9.​ [SHOW IF Q8 = A-G] Have you experienced a decreased interest in consuming 

alcohol since first trying it? [Select one] 
a.​ Yes 
b.​ No 
c.​  

10.​[SHOW IF Q9 = A]  At what age did you first start to experience a decrease in your 
interest in consuming alcohol? [Select one] 

a.​ [SHOW DROP DOWN OF AGES FROM 21 UP TO RESPONDENTS’ AGE] 
b.​ Unsure/Can’t recall 

 
11.​ [SHOW IF Q9=A] For what reason(s), if any, did you experience a decrease in your 

interest in consuming alcohol? [Select all that apply] [RANDOMIZE, ANCHOR LAST 2] 
a.​ Feeling guilty afterward 
b.​ Feeling sick afterward 
c.​ Not enjoying the feeling that alcohol gives me 
d.​ Not liking the taste 
e.​ Wanting to improve my health 
f.​ Not liking hangovers 
g.​ Preferring non-alcoholic alternatives 
h.​ Fear of judgement 
i.​ Other (please specify) 
j.​ No reason in particular [Exclusive] 

 

 



 

12.​ How familiar or unfamiliar are you with the term “California sober”? [Select one] 
a.​ Very familiar 
b.​ Somewhat familiar 
c.​ Neither familiar nor unfamiliar 
d.​ Somewhat unfamiliar 
e.​ Very unfamiliar 

 
13.​“California sober” refers to a lifestyle choice where an individual abstains from 

drinking alcohol, but consumes THC. Based on this definition, would you say you 
identify as “California sober” by consuming THC-based products where they are 
legal? [Select one] 

a.​ Yes 
b.​ No 
c.​ Not sure/Prefer not to say 

 
14.​[SHOW IF Q13 = B] How interested or uninterested would you be in living a “California 

sober” lifestyle as long as it were legal in the state where you live? [Select one] 
a.​ Very interested 
b.​ Somewhat interested 
c.​ Neither interested nor uninterested 
d.​ Somewhat uninterested 
e.​ Very uninterested 

 
15.​In your opinion, should THC products be as socially normalized as alcohol-based 

products are? [Select one] 
a.​ Yes 
b.​ No 
c.​ Not sure/Prefer not to say 

 
16.​In your opinion, will THC products be more or less popular than alcohol among the 

following generations (when they’re old enough to consume them)? [Select one] 
[GRID:] 

a.​ The latter half of Gen Z (born in 2005-2012) 
b.​ Gen Alpha (born in 2013-2025) 

[GRID BY:] 
i.​ THC products will be more popular among this group than alcohol 
ii.​ THC products will be less popular among this group than alcohol 

 



 

iii.​ THC products will be just as popular among this group than alcohol 
› 

17.​ Have you ever consumed a THC beverage in a state where it was legal to do so? 
[Select one] 

a.​ Yes 
b.​ No 
c.​ Not sure/Prefer not to say 

 
18.​[SHOW IF Q17 = A] How often do you consume THC beverages in states where it is 

legal to do so? [Select one] 
a.​ More than once a week 
b.​ Once a week 
c.​ A few times a month 
d.​ Once a month 
e.​ Once every few months 
f.​ A few times a year 
g.​ Once a year 
h.​ Less often than once a year 

 
19.​If you were to select a preferred method of using a THC-based product, would you be 

more likely to consume a THC beverage or smoke marijuana? [Select one] 
a.​ I would be more likely to consume a THC beverage 
b.​ I would be more likely to smoke marijuana 
c.​ Neither/Not sure 

 
20.​How interested or uninterested are you in consuming THC beverages in the future? 

[Select one] 
a.​ Very interested 
b.​ Somewhat interested 
c.​ Neither interested nor uninterested 
d.​ Somewhat uninterested 
e.​ Very uninterested 

 
21.​ [SHOW IF Q20 = A OR B] How frequently would you be interested in consuming a THC 

beverage? [Select one] 
a.​ More than once a week 
b.​ Once a week 

 



 

c.​ A few times a month 
d.​ Once a month 
e.​ Once every few months 
f.​ A few times a year 
g.​ Once a year 
h.​ Less often than once a year 

 
22.​[SKIP IF Q8 = H] If you were to consume THC beverages, would you do so instead of or 

in addition to consuming alcohol? [Select one] 
a.​ I would consume THC beverages instead of consuming alcohol 
b.​ I would consume THC beverages in addition to consuming alcohol 
c.​ Not sure/Neither 

 
23.​For which of the following, if any,would you be interested in consuming a THC 

beverage? [Select all that apply] [RANDOMIZE, ANCHOR LAST 1] 
a.​ Bonding with friends 
b.​ Bonding with coworkers 
c.​ Taking someone on a date 
d.​ Celebrating special occasions 
e.​ Relaxing after a long day 
f.​ Socializing at parties or events 
g.​ Enhancing meals or dining experiences 
h.​ Meeting new people 
i.​ Enjoying nightlife or entertainment 
j.​ Unwinding during vacations or weekends 
k.​ None of the above [Exclusive] 

 
24.​[SKIP IF Q8 = H] How would consuming a THC beverage compare to the “guilt” you 

may feel when consuming an alcoholic beverage? [Select one] 
a.​ I’d feel more guilty consuming a THC beverage than an alcoholic beverage 
b.​ I’d feel less guilty consuming a THC beverage than an alcoholic beverage 
c.​ I’d feel the same amount of guilt consuming a THC beverage than an alcoholic 

beverage 
d.​ N/A: I wouldn’t feel guilty about either 

 
 

 



 

Occasionally, the media may contact us wanting to interview respondents in the survey for 
further information to boost the article with qualitative data. These experiential quotes are 
used to add something unique to their reporting and boost the authority of the story which 
can then aid SEO performance. 
 
To facilitate this, we sometimes ask respondents if they’re open to being contacted by the 
media for further interview. This consent must be gained prior to running the survey. This 
enables us to share certain respondents with the media in adherence with our data 
protection protocols. Please note, a respondents’ answer to this question does not impact 
their eligibility for the survey in any way. 
 

25.​We’re looking to hear from people about their perspective on alcohol. If you consent, 
you may be contacted for a short interview by phone or email from a journalist for 
further comment. There is no financial incentive for taking part, but your name and 
responses may be cited in a national publication. 
I’m interested in participating 
I’m not interested in participating 
 

26.​[SHOW IF “I’m interested in participating” in PREVIOUS QUESTION] Please enter your 
details below. 
Name:  
Email:  

 


