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SURVEY QUESTIONS:

Talker Research team members are members of the Market
Research Society (MRS) and the European Society for Opinion
and Marketing Research (ESOMAR).

Talker Research is also part of the Transparency Initiative through the
American Association for Public Opinion Research (AAPOR) — to view the

complete methodology as part of this initiative, please visit the Talker Research

Process and Methodology page.

For more information on the survey or any additional questions, please

contact: questions@talkerresearch.com
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PROJECT NAME:
Travel Trend Fatique

SAMPLE: 2,000 Americans who travel often (3x a year
international or domestic) who have access to the
internet

SPLITS: Age, gender and region

Survey Questions:

1. Which of the following travel trends have you heard of in the past year? (select all
that apply) RANDOMIZE. ANCHOR LAST 1

1.
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Hotel hopping

Period drama or film/TV set-jetting

Astro-cruising or astrology-themed trips

Ancestry or heritage travel

Dry tourism (alcohol-free travel experiences)

Grocery store tourism

“Cowboy core” or Western-inspired getaways

Bleisure travel (work trip extended to include leisure time)
Multigenerational “grandparent-focused” trips

None of the above [EXCLUSIVE]

2. [SHOW OPTIONS SELECTED IN Q1] [HIDE IF Q1 = J] Which of the following travel trends
have you ever actually participated in? (select all that apply) RANDOMIZE. ANCHOR

LASTI1

1.
2.
3.

Hotel hopping

Period drama or film/TV set-jetting
Astro-cruising or astrology-themed trips
Ancestry or heritage travel
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Dry tourism (alcohol-free travel experiences)

Grocery store tourism

“Cowboy core” or Western-inspired getaways

Bleisure travel (work trip extended to include leisure time)
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Multigenerational “grandparent-focused” trips
None of the above [EXCLUSIVE]
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[SHOW OPTIONS SELECTED IN Q2] [HIDE IF Q1 = J] How satisfied or unsatisfied were
you with the travel trend(s) you participated in?
GRID:
Pipe in answer options from Q2
GRID BY:
1.
Very satisfied
Somewhat satisfied
Neither satisfied nor unsatisfied
Somewhat unsatisfied
Very unsatisfied

[SHOW IF Q3 = D or E FOR ANY] How much money did you spend on the trip that you
were unsatisfied with? If you went on multiple trips that you were unsatisfied with,
please think of the most amount of money you spent on one trip. [slider]
sliding scale: 0 - 10,000 [increments of 100] [Left label $0: Right label
$10,000+]

Not sure/don’t remember

Overall, how often do you participate in travel trends you see discussed online?
(select one)
1. Always
Often
Sometimes
Rarely
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Never

How often do travel trends influence your vacation planning?
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Always
Often
Sometimes
Rarely
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Never

7. Which of the following best describes your relationship with travel trends? (select
one) RANDOMIZE. ANCHOR LAST1
1. Ifollow trends but rarely act on them
| selectively book trend-inspired trips
| wait until trends feel less in-demand
| prefer timeless destinations
| prioritize emotional meaning over trends

2
3
4
5
6. Itravel based on convenience, not trends
7. Itravel for experiences, not aesthetics

8. I'm skeptical of viral travel ideas

9

| don't pay attention to travel trends

8. When deciding where to travel, what are your primary sources of inspiration? (select
up to three) RANDOMIZE. ANCHOR LAST 1
1. Family memories of childhood trips
Books or authors | love
Films or television shows
Social media (Instagram, TikTok, etc.)
Online publications (e.g. magazines, newspapers, news apps)

2
3
4
5
6. Music, concerts or live performances
7. Museums or cultural landmarks

8. Recommendations from friends or family
9. Personal heritage or ancestry

1
1. Price or travel deals

12. None of the above [EXCLUSIVE]

©

Wellness or lifestyle goals

9. Which of the following factors most influence your final decision to book a trip?
(select up to three) RANDOMIZE. ANCHOR LAST 1
. Emotional or nostalgic connection

2. Budget or affordability
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Timing and convenience

Who I'm traveling with

Cultural or historical significance
Relaxation or restoration

Unique or once-in-a-lifetime appeal
Social media appeal
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Personal identity or self-discovery

S

Comfort and familiarity
None of the above [EXCLUSIVE]
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10. Towhat extent do you agree or disagree with the following statement? “Social
media plays a factor in shaping my travel ideas.” (select one)
. Strongly agree
Somewhat agree
Neither agree nor disagree
Somewhat disagree

ok~ W M

Strongly disagree

1. Have you ever planned a trip inspired by a widely discussed travel trend? (select
one)
1. Yes
2. No
3. Not sure/don’t remember

12. [SHOW IF Q11 = A] For trips inspired by trends, how often did the experience meet
your expectations? (select one)
1. Always
Often
Sometimes
Rarely

ok~ W M

Never

13. [SHOW IF Q11 = A] Which of the following aspects of trend-inspired trips most often
disappoint you? (select all that apply) RANDOMIZE. ANCHOR LAST1
1. Crowds
2. Costvs. value

3. Over-curated experiences
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Lack of authenticity

Pressure to document the trip
Limited emotional connection
Unrealistic expectations
Logistics and accessibility
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Weather or timing issues
. Nothing in particular [EXCLUSIVE]

S

14. Which of the following aspects of trend-inspired trips most often excites you?
(select all that apply) RANDOMIZE. ANCHOR LAST 1
1. Discovering a destination before it becomes mainstream
Experiencing a place I've seen trending on social media
Feeling culturally “in the know” or ahead of the curve
The visual/aesthetic appeal of the trip (e.g. photos, design, vibe)
Trying food, drinks or experiences that are currently buzzy
Having a story-worthy experience to share with others
Aligning my trip with my personal identity or lifestyle
Participating in a moment or event everyone’s talking about
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The feeling of novelty—doing something new and unexpected

S

Being influenced by recommendations from creators or tastemakers
None of the above
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15. Have you ever arrived at a destination that looked better on social media than in
real life? (select one)
l. Yes
2. No
3. Not sure/don’t remember

16. Which of the following emotional motivations most influence your travel choices?
(select up to three) RANDOMIZE. ANCHOR LAST 1
. Nostalgia

2.
3
4
5.
6.
7

Comfort or familiarity

Curiosity or learning

Personal growth or self-discovery
Belonging or connection

Escapism

Celebration or milestone moments
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8. Restoration or burnout recovery
Creativity or inspiration

10. Status or social validation

1. None of the above [EXCLUSIVE]

17. Which of the following types of trips tend to feel most satisfying to you? (select up to
three) RANDOMIZE. ANCHOR LAST 1
1. Trips tied to family or heritage
Trips rooted in culture or history
Slow, restorative trips
Spontaneous or unplanned trips
Multigenerational family trips
Wellness or retreat-style trips
Long-anticipated “dream” trips
Trend-driven or viral trips
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Budget-friendly or practical trips
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Solo trips
None of the above [EXCLUSIVE]
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18. Compared to trend-driven trips, trips rooted in personal meaning feel: (select one)
1. Much more fulfilling

Somewhat more fulfilling

About the same

Slightly less fulfilling

ok~ W N

Much less fulfilling

19. Which travel trends feel most emotionally appealing to you? (select up to three)
RANDOMIZE. ANCHOR LAST1
. Ancestry or heritage travel
Period drama or historical tourism
Multigenerational family trips
Wellness or restorative travel
Cultural immersion trips

o O A W

Slow travel (trips that prioritize fewer destinations, longer stays, deeper local
engagement)

7. Luxury experiences
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8. Novelty-driven trends (e.g. ice hotels, astro-cruising, cowboy-core getaways,
theme-based cruises, etc.)

9. Social media-popular destinations[3]

10. Alcohol-free trips

1. None of these [EXCLUSIVE]

20. Which of the following makes a trip feel “worth it” to you? (select up to three)
RANDOMIZE. ANCHORLAST1
. Emotional connection
Access to an exclusive experience (e.g. concert/gig travel)
Meaningful memories
Quality time with loved ones
Cultural depth
Feeling restored afterward
A sense of personal growth
Value for money
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Unique experiences

S

. Good photos
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Minimal stress
None of the above [EXCLUSIVE]
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2. Whatis the best trip you’ve ever taken (where was it/what did you do?)?
Free text
Not sure/Prefer not to say

22. What is your favorite travel planning hack?
Free text
Not sure/Don’t have one

23. After returning from a trip, what matters most to you? (select one) RANDOMIZE.
ANCHOR LAST1
. How it made me feel

2.
3.
4.
5.
6.

What I learned

Who | shared it with
Whether I'd return

How rested | feel

How memorable it was
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Whether it met expectations
Whether it felt authentic
The stories | can tell

10. The photos and videos

1. None of the above

24. How long after a trip do you start to feel nostalgic for it? (select one)
1. While I'm still on the trip

Immediately after returning home

Within a few days

Within a week

Within a month

A few months later

Only when | see photos or videos

When something reminds me of the trip
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| feel nostalgic during the planning stage for my next trip

S

I don't usually feel nostalgic for trips
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Not sure

25. How has your approach to travel changed, if at all, in recent years? (select all that
apply) RANDOMIZE. ANCHOR LAST1
. I seek more meaning and less novelty
| travel less frequently but more intentionally
| prioritize emotional well-being
| avoid overly crowded destinations
I'm more budget-conscious
I'm more family-focused
I'm more wellness-oriented

| enjoy trend-based travel[6]
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I'm more spontaneous
N/A: My approach hasn't changed [EXCLUSIVE]

S

26. Which statements best reflect your current travel mindset? (select up to three)
RANDOMIZE. ANCHORLAST1
. I'want trips that feel emotionally grounding
2. lwant trips that tell a story

3. lwant trips that help me reconnect
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| want trips that feel restorative

| want trips that align with my identity

| want trips that feel timeless

| want trips that feel exciting

| want trips that feel impressive

| want trips that are easy and comfortable
| just want to get away

None of the above [EXCLUSIVE]

27. Looking ahead, which best describes how you expect to choose future vacations?
(select one) RANDOMIZE. ANCHOR LAST 1

1.
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Based on emotional connection
Based on family or heritage ties
Based on wellness needs

Based on cultural interest

Based on personal milestones

Based on value and affordability
Based on convenience

Based on inspiration from books or art
Based on social media trends

Not sure/none of the above

Occasionally, the media may contact us wanting to interview respondents in the survey for

further information to boost the article with qualitative data. These experiential quotes are

used to add something unique to their reporting and boost the authority of the story which

can then aid SEO performance.

To facilitate this, we sometimes ask respondents if they’re open to being contacted by the

media for further interview. This consent must be gained prior to running the survey. This

enables us to share certain respondents with the media in adherence with our data

protection protocols. Please note, a respondents’ answer to this question does not impact

their eligibility for the survey in any way.

28. We're looking to hear from people who are tired of following travel trends. If you

consent, you may be contacted for a short interview by phone or email from a

journalist for further comment. There is no financial incentive for taking part, but

your nhame and responses may be cited in a national publication.
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I'm interested in participating
I'm not interested in participating

29. [SHOW IF “I'm interested in participating” in PREVIOUS QUESTION] Please enter your
details below.
Name:
Email:
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