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SURVEY QUESTIONS: 

 
Talker Research team members are members of the Market 

Research Society (MRS) and the European Society for Opinion 

and Marketing Research (ESOMAR).  

 

Talker Research is also part of the Transparency Initiative through the 

American Association for Public Opinion Research (AAPOR) — to view the 

complete methodology as part of this initiative, please visit the Talker Research 

Process and Methodology page. 

 

For more information on the survey or any additional questions, please 

contact: questions@talkerresearch.com 
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PROJECT NAME: CRAVINGS BY STATE 
SAMPLE: 5,000 Americans evenly split by state 
SPLITS: Age, gender, region, state and Q1 
 
 

 

Survey Questions: 

Demographic questions: 

D1. What is your gender? [SINGLE SELECT, MAINTAIN 
ORDER]      ​  

Male     

Female     

Non-Binary   

Other   

Prefer not to say ​  
  

KEEP NON-BINARY/OTHER/PNTS IN TOTAL, REMOVE 
FROM GENDER SPLIT ​  

QSEX. HIDDEN GENDER RECODE ​  
●      Male 
●      Female 

If D1=1, QSEX=Male 

 



 

If D1=2, QSEX=Female  

  

D2.  What is your age?    ​ 

[NUMERICAL OPEN-END; RANGE 0-99]   ​  

[TERMINATE IF UNDER 18]  ​  

  

D2a. Please select the year in which you were born.    ​  

[Dropdown list of years from 2008 to 1926]      

[TERMINATE if age and birth year do not align +/- 1 year] 

 QAGE: HIDDEN AGE RECODE BY GENERATION   

IF D2a=1997-2008, QAGE=Generation Z 

IF D2a=1981-1996, QAGE=Millennials 

IF D2a=1965-1980, QAGE=Generation X 

IF D2a=1946-1964, QAGE=Baby Boomers 

IF D2a=1927-1945, QAGE=Silent Generation 

  

D3.  Which state do you live in?    ​  

 [DROP DOWN OF 50 U.S. STATES AND “I DO NOT LIVE IN A 
U.S. STATE”.     ​  

TERMINATE IF OUTSIDE THE U.S.]    ​ [QUOTA = 100 FOR 
EACH STATE] 
 



 

QRGN5: HIDDEN REGION RECODE ​  
●      Northeast ​ 
●      Southeast​ 
●      Southwest​ 
●      Midwest​  
●      West 

  

Survey Questions: 

1.​ [SPLIT]  Are you a parent? [Select one] 
a.​Yes 
b.​No 

  
2.​On average, how many times a day do you get a 

craving for a particular food? [Select one] 
a.​Less often than once a day 
b.​1 
c.​2 
d.​3 
e.​4 
f.​ 5+ 

  
3.​At what time of the day do you tend to feel the most 

intense cravings? 

a.      Early morning (5:00 AM–8:59 AM) 

b. ​ Late morning (9:00 AM–11:59 AM) 

 



 

c. ​ Early afternoon (12:00 PM–2:59 PM) 

d. ​ Late afternoon (3:00 PM–5:59 PM) 

e. ​ Evening (6:00 PM–8:59 PM) 

f.  ​ Late evening (9:00 PM–11:59 PM) 

g. ​ Overnight (12:00 AM–4:59 AM) 

h. ​ No particular time / it varies 
4.​How long are you usually able to hold out on giving in 

to your cravings? [Select one] 
a.​Less than 10 minutes 
b.​10-15 minutes 
c.​16-30 minutes 
d.​31-45 minutes 
e.​46-60 minutes 
f.​ 1-2 hours 
g.​3-4 hours 
h.​5-6 hours 
i.​ 7-8 hours 
j.​ 9-10 hours 
k.​ 11-12 hours 
l.​ 13-24 hours 
m.​ 1-2 days 
n.​3-4 days 
o.​5-6 days 
p.​7+ days 
q.​I don’t give in to my cravings 

 



 

  
5.​What foods do you tend to crave most often? [Select 

up to 10] [RANDOMIZE, ANCHOR LAST 2] 
a.​Pasta 
b.​Pizza 
c.​Sandwiches 
d.​Ice cream 
e.​Chocolate 
f.​ Chips 
g.​French fries 
h.​Fried chicken 
i.​ Chicken nuggets 
j.​ Mac and cheese 
k.​Burgers 
l.​ Cookies 
m.​ Tacos 
n.​Sushi 
o.​Soup 
p.​Steak 
q.​Wings 
r.​ Nachos 
s.​Mozzarella sticks 
t.​ Pancakes 
u.​Grilled cheese 
v.​Smoothies 
w.​Bread 

 



 

x.​ Fried rice 
y.​Curry 
z.​ Dumplings 
aa.​ Salad 
bb.​ Bacon 
cc.​ Meatballs 
dd.​ Ribs 
ee.​ Fish and chips 
ff.​Shrimp 
gg.​ Chili 
hh.​ Guacamole 
ii.​ Hummus 
jj.​ Cheesecake 
kk.​ Brownies 
ll.​ Oatmeal 
mm.​ Pad thai 
nn.​ Noodles 
oo.​ Chicken pot pie 
pp.​ Lasagna 
qq.​ Salmon 
rr.​Rice 
ss.​ Other (please specify) 
tt.​Nothing in particular [Exclusive] 

  
6.​Thinking about the meals you enjoy on a regular day, 

which of the following describes the 
 



 

flavor/category/texture of food that you crave the 
most? [Select up to 10] [RANDOMIZE, ANCHOR LAST 
1] 

a.​Leftovers 
b.​Comfort food 
c.​Fast food 
d.​Street food 
e.​Snack food 
f.​ Breakfast food 
g.​Holiday food 
h.​Cultural/ethnic food 
i.​ Takeout 
j.​ Diner food 
k.​BBQ 
l.​ Seafood 
m.​ Vegetarian/vegan food 
n.​Spicy food 
o.​Salty food 
p.​Cheesy food 
q.​Crispy food 
r.​ Creamy food 
s.​Warm food 
t.​ Cold food 
u.​Finger food 
v.​Soul food 
w.​Soups/stews 

 



 

x.​Roasted/grilled foods 
y.​Baked foods 
z.​ Fried foods 
aa.​ Steamed foods 
bb.​ Pickled/fermented foods 
cc.​ Cured foods 
dd.​ Fine dining 
ee.​    Food court food 
ff.​Experimental/adventurous foods 
gg.​ None of the above [Exclusive] 

  
7.​[SHOW IF Q6 = A –FF] In your opinion, which cravings 

are the hardest to resist? [Select up to three] 
[RANDOMIZE, ANCHOR LAST 2] 

a.​[SHOW OPTIONS SELECTED IN Q6] 
b.​Not sure [Exclusive] 
c.​None of these cravings are hardest to resist [Exclusive] 

  
8.​What often sparks your cravings? [Select all that apply] 

[RANDOMIZE, ANCHOR LAST 2] 
a.​A specific smell 
b.​Seeing a recipe on social media 
c.​A scene in a movie or TV show 
d.​An emotion 
e.​The weather 
f.​ A childhood memory/nostalgia 

 



 

g.​Stress 
h.​Seeing a specific food 
i.​ Accessibility/proximity to food 
j.​ Other (please specify) 
k.​Nothing in particular [Exclusive] 

  
9.​Do you tend to save the meal(s) you crave for a certain 

day of the week? [Select one] 
a.​Yes 
b.​No 
c.​Not sure 

  
10.​ Which of the following situations are you likely to 

save the meal(s) you crave for? [Select all that apply] 
[RANDOMIZE, ANCHOR LAST 1] 

a.​Friday 
b.​Payday 
c.​The weekend 
d.​“Cheat” day 
e.​Date night 
f.​ A night out 
g.​Having guests over 
h.​After a stressful week 
i.​ A day off 
j.​ A long weekend 
k.​ The end of the month 

 



 

l.​ When I’m feeling down 
m.​ When the weather is bad 
n.​None of the above [Exclusive] 

  
11.​How frequently do your cravings from the previous 

week affect your grocery list for the next week? [Select 
one] 

a.​Always 
b.​Often 
c.​Sometimes 
d.​Rarely 
e.​Never 

  
12.​What percentage of the time do you follow up on 

cooking a meal based on what you’re craving? [Select 
one] 

a.​[SLIDER SCALE 0-100] [increments of 1] [left label 0% 
| right label 100%] 

b.​Not sure 

  
13.​How many times a week do you do the following? 

[Select one] 
a.​[GRID] 
b.​Cook a meal according to a craving 
c.​Purchase a meal/dine out according to a craving 
d.​Feel inspired to cook meals you see online/on 

social media 
 



 

i.​ [GRID BY] 
ii.​ Less often than once a week 
iii.​ 1-2 times per week 
iv.​ 3-4 times per week 
v.​ 5-6 times per week 
vi.​ 7+ times per week 
vii.​ N/A: I don’t do this 

  
14.​ To what extent do you agree or disagree with the 

following statements? 
a.​[GRID] 
b.​“I would rather satisfy my craving at home than 

turn to takeout.” 
c.​“If I knew how to make the meals I crave, I would 

cook them at home more often than purchasing 
takeout.” 

i.​ [GRID BY] 
ii.​ Strongly agree 
iii.​ Somewhat agree 
iv.​ Neither agree nor disagree 
v.​ Somewhat disagree 
vi.​ Strongly disagree 

  
15.​ [SHOW IF Q5 = A – SS] Which of the following 

cravings do you think you can satisfy in your kitchen 
better than purchasing? [Select all that apply] 
[RANDOMIZE, ANCHOR LAST 1] 

 



 

a.​[SHOW OPTIONS SELECTED IN Q5] 
b.​None of the above [Exclusive] 

  
16.​ How confident or unconfident are you in your ability 

to… [Select one] 
a.​[GRID] 
b.​Successfully make the meals you crave? 
c.​Come up with an unexpected/new dish that hits 

your preferred flavor profile(s)? 
i.​ [GRID BY] 
ii.​ Very confident 
iii.​ Somewhat confident 
iv.​ Neither confident nor unconfident 
v.​ Somewhat unconfident 
vi.​ Very unconfident 

  
17.​Have you ever… [Select one] 

a.​[GRID] 
b.​Attempted to cook a professional-level dish (e.g., 

handmade pasta, a complex curry, etc.) at home 
after seeing it online and feeling the need to have 
it? 

c.​Spent more than an hour cooking a complex recipe 
specifically trying to satisfy a particular craving? 

i.​ [GRID BY] 
ii.​ Yes 

 



 

iii.​ No 
iv.​ Not sure 

  
18.​ On a scale of 1-5 with one being the least tired and 

five being the most tired, how tired are you usually 
when you need to make the following meals? [Select 
one] 

a.​[GRID] 
b.​Breakfast 
c.​Lunch 
d.​Dinner 

i.​ [GRID BY] 
ii.​ 1 — Not tired/ fully energized 
iii.​ 2 — Slightly tired/groggy 
iv.​ 3 — Neutral 
v.​ 4 — Very tired 
vi.​ 5 — Extremely tired 
vii.​ N/A: I don’t usually make this meal 

  
19.​ For each of the following meals, are you more likely 

to opt for more complex (multiple steps, fuller menu, 
etc.) or simple meals? [Select one] 

a.​[GRID] 
b.​Breakfast 
c.​Lunch 
d.​Dinner 

 



 

i.​ [GRID BY] 
ii.​ Complex meals 
iii.​ Simple meals 
iv.​ No preference 

  
20.​ In your opinion, how long is “too long” to spend 

cooking one recipe? [Select one] 
a.​Less than 15 minutes 
b.​15-20 minutes 
c.​21-30 minutes 
d.​31-40 minutes 
e.​41-50 minutes 
f.​ 51-59 minutes 
g.​1-1 ½ hours (60-90 minutes) 
h.​1 ½-2 hours (91-120 minutes) 
i.​ 2+ hours (121+ minutes) 

  
21.​Do you tend to prioritize cravings or simplicity when 

cooking? [Select one] 
a.​I tend to prioritize cravings over simplicity when 

cooking 
b.​I tend to prioritize simplicity over cravings when 

cooking 
c.​Not sure 

  

 



 

22.​ In your opinion, are more of the meals you see 
online/on social media realistic or unrealistic for the 
average person to cook? [Select one] 

a.​More of the meals I see online/on social media are 
realistic for the average person to cook 

b.​More of the meals I see online/on social media are 
unrealistic for the average person to cook 

c.​About equally realistic and unrealistic        ​  

  
23.​ How many times in an average week do you have the 

following thoughts when seeing someone cook a meal 
online/on social media? [Select one] 

a.​[GRID] 
b.​“How are they keeping their counter/workspace so 

clean”? 
c.​“How much did these ingredients cost”? 
d.​“How healthy is this meal”? 
e.​“Is this meal something kids would enjoy eating”? 
f.​ “How long does cooking this meal take”? 
g.​“Is the prep time for this meal longer than it takes 

to cook”? 
h.​“Does it taste as good as it looks”? 
i.​ “Does this person actually make this all the time”? 

i.​ [GRID BY] 
ii.​ Less often than once a week 
iii.​ 1-2 times per week 
iv.​ 3-4 times per week 

 



 

v.​ 5-6 times per week 
vi.​ 7+ times per week 

  
24.​ When cooking meals that you see recipes for online, 

how close to the recipe/video does it usually turn out? 
a.​[SLIDER SCALE 0 -100] [increments of 1] [left label 

0% | right label 100%] 
b.​Not sure 

  
25.​ [SHOW IF Q1 = A]  How many times a week, if ever, 

do you feel guilty about meals you cook for your family 
not looking “influencer-worthy?” [Select one] 

a.​Less often than once a week 
b.​1 
c.​2 
d.​3 
e.​4 
f.​ 5 
g.​6 
h.​7+ 
i.​ N/A: I don’t cook meals for my family 

  

  

  

  

 



 

Occasionally, the media may contact us wanting to interview 
respondents in the survey for further information to boost the 
article with qualitative data. These experiential quotes are used 
to add something unique to their reporting and boost the 
authority of the story which can then aid SEO performance. 

  

To facilitate this, we sometimes ask respondents if they’re open 
to being contacted by the media for further interview. This 
consent must be gained prior to running the survey. This 
enables us to share certain respondents with the media in 
adherence with our data protection protocols. Please note, a 
respondents’ answer to this question does not impact their 
eligibility for the survey in any way. 

  
26.​ We’re looking to hear from people about their 

cravings and cooking. If you consent, you may be 
contacted for a short interview by phone or email from 
a journalist for further comment. There is no financial 
incentive for taking part, but your name and responses 
may be cited in a national publication. 

I’m interested in participating 
I’m not interested in participating 
  

27.​ [SHOW IF “I’m interested in participating” in 
PREVIOUS QUESTION] Please enter your details below. 

Name: 
Email:  
 

 


