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SURVEY QUESTIONS:

Talker Research team members are memibers of the Market
Research Society (MRS) and the European Society for Opinion
and Marketing Research (ESOMAR).

Talker Research is also part of the Transparency Initiative through the
American Association for Public Opinion Research (AAPOR) — to view the
complete methodology as part of this initiative, please visit the Talker Research

Process and Methodoloqgy page.

For more information on the survey or any additional questions, please

contact: questions@talkerresearch.com
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PROJECT NAME: THE MANY HATS TAX

SAMPLE: 1,000 American small business owners

SPLITS: Age, gender, region, length of being starting their
business, type of business (Ql)

Survey Questions:

Screener Questions:

1. AGE
2. GENDER
3. REGION
4. SMALL BUSINESS OWNER (1,000)
5. SMALL BUSINESS OWNER FOR 3 YEARS OR LESS
(MINIMUM QUOTA 250)
1. What is your gender? [ SINGLE SELECT, MAINTAIN

ORDER]
1. Male
2. Female
3. Non-Binary
4. Other
5. Prefer not to say
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KEEP NON-BINARY/OTHER/PNTS IN TOTAL, REMOVE FROM
GENDER SPLIT
QSEX. HIDDEN GENDER RECODE
1. Male
2. Female
If D1=1, QSEX=Male
If D1=2, QSEX=Female

D2. What is your age in years?
[NUMERICAL OPEN-END; RANGE 0-99]
[TERMINATE IF UNDER 18]

D2a. Please select the year in which you were born.
[Dropdown list of years from 2008 to 1927]

[TERMINATE if age and birth year do not align +/-1year]
QAGE: HIDDEN AGE RECODE BY GENERATION

IF D2a=1997-2008, QAGE=Generation Z

IF D2a=1981-1996, QAGE=Millennials

IF D2a=1965-1980, QAGE=Generation X

IF D2a0=1946-1964, QAGE=Baby Boomers

IF D2a=1927-1945, QAGE=Silent Generation

D3. Which state do you live in?

[DROP DOWN OF 50 U.S. STATES AND “I DO NOT LIVE IN A
U.S. STATE".

TERMINATE IF OUTSIDE THE U.S.]
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QRGNb5: HIDDEN REGION RECODE
1. Northeast

Southeast

Southwest

Midwest

West

SN NARN

SQl. Which of the following best describes your current
employment status? [select one]

A.Employed full-time

B.Employed part-time

C.Self employed/ business owner [CONTINUE]

D. Active Military

E. Retired

F. Homemaker

G.Student

H.Other

$Q2. Which of the following best describes your current
employment status? [select one]

A. Yes, | am the sole owner

B. Yes, | am the Co—owner/portner

C. No — TERMINATE

$Q3. When was your business originally established?
A. Within the past 3 years
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B. More than 3 years ago

Survey Questions: NOT FINAL — TO BE REVIEWED BY
RESEARCH TEAM FOR MRS-COMPLIANCE

1. [SPLIT] What type of small business do you own?
[Select one]

a. Professional services (Accounting, legal,
marketing etc.)

0. Administrative

C. Retail

d.Food services

e. Accommodation

f. Transportation services

g.Health care or esthetics

h. Construction

.. Real Estate

j. Other (please specify)

k. Prefer not to say

2. How many different “hats” do you wear as a small
business owner (e.g., roles you play such as
customer service rep, web designer, product
manager, etc.)? [Select one]

a.1to 2
0.3to4
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c.bto6

d.7to 8
e.91to10

f. 11to 12
g.13to 14
N.15to 16

.. 17to 18

. 19to 20

k. More than 20
. Not sure

3. What “hats” do you wear as a small business
owner? [Select all that apply] [RANDOMIZE,
ANCHOR LAST 2]

a.Creative director
0.Product manager
c. People manager
d.Web designer
e. Accountant
f. Customer service representative
g.Human resources director
N. Product engineer
.. Tech support
. Marketer
k. Social media manager
. Photographer/videographer
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M. Payroll manager

N. Bookkeeper

0. Other (please specify)
0.Not sure [EXCLUSIVE]

4. [SHOW IF Q3 = A,B,C,D,E,F,G,H,1,J,K,LM,N,0] Which
hat(s) did you feel least prepared to wear as a
small business owner? [Select up to 3]

a. [SHOW OPTIONS SELECTED IN Q3]
0.Not sure

5. Which aspects of your business do you manage in
a typical week? [Select all that apply] [RANDOMIZE,
ANCHOR LAST 2]

a.

Finance & accounting (Bookkeeping,

invoicing, payroll etc.)
b. Operations & administration (Scheduling,
processing and fulfilment etc.)

J
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Marketing

Design & branding

Sales & customer experience
Human resources

Legal & compliance
Information technology
Product development
Product management
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k. People management
. Social media

m. Other (please specify)
n. Not sure [EXCLSUIVE]

6. [GRID] [HIDE IF Q5 = N] How many hours per week
do you spend on...[Slider scale for each]
o.[SHOW OPTIONS SELECTED IN Q5]
GRID BY:
.. 0 hours
. 1-5 hours
iii. 6-10 hours
iv. 11-20 hours
v. 21-40 hours
vi. 41-60 hours
vii. 60+ hours Not sure

7. How many hours do you work during an average
week? [Slider scale]
d.Less than 20 hours
0.20 — 29 hours
c.30 — 39 hours
d.40 — 49 hours
e.50 — 59 hours
f. 60 — 69 hours
g.70 = 79 hours
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h. 80+ hours
Not sure

8. [HIDE IF Q5 = Not sure] Of the tasks you manage,
which would you most want to hand off or
outsource? [Select up to 3]

a. [SHOW OPTIONS SELECTED IN Q5]
b. Not sure

9. What has stopped you from outsourcing or
handing off tasks you'd prefer not to do? [Select all
that apply] [RANDOMIZE, ANCHOR LAST 2]

a.Cost / it's not in the budget

o.1 haven't found someone | trust to do it well

c.l don't have time to onboard or manage
someone else

d.1feel like | need to stay involved to maintain
quality

e.l don't have the resources | need (time, people,
etc.)

f. 1 prefer to stay involved

g.Other (please specify)

h.No reason in particular [EXCLUSIVE]
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10. [GRID][HIDE IF Q5 = Not sure] Before you
launched your business, how prepared did you feel
to handle the following functions? [Select one for
each]

o.[SHOW OPTIONS SELECTED IN Q5]
GRID BY:
.. Very prepared
il. Somewhat prepared
iil.  Not very prepared
iv. Not at all prepared

1. How frequently do you find that creative/marketing
tasks pull you away from core business
operations? [Select one]

a.Daily

o. A few times per week
c. Weekly

d. A few times per month
e. Monthly

f. A few times per year
g.Yearly

N. Never

.. Not sure

12 How much time do you actually spend on
creative/marketing tasks, compared to what you
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expected when starting your business? [Select
one]
a.Much more time than | expected

0. Somewhat more time than | expected
c. About the same what | expected
d.Somewhat less than | expected

e.Much less than | expected

13.How prepared or unprepared did you feel to handle

creative/marketing tasks when starting your
business? [Select one]

a.Very prepared

0. Somewhat prepared

. Neither prepared nor unprepared

d. Somewhat unprepared

e.Very unprepared

14. Which of the following best describes how you
currently feel about handling creative/marketing
tasks for your business? [Select one]

a.Confident, it's become one of my strengths/it is
within my expertise

o.Capable, | get it done, but wish | could focus on
other things
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c. Indifferent, | manage but | wish | had more
support

d.Out of my depth, it's a consistent pain point

e. Avoidant, | do the bare minimum and move on

15. What creative or marketing tasks do you find
most challenging? [Select all that apply]
[RANDOMIZE, ANCHOR LAST 2]

a. Graphic design and visual branding

b. Writing copy (website, ads, blogs, etc.)

c. Social media content creation

d. Video or photo editing

e. Building or maintaining a website

f.  Email marketing

g. Paid advertising

h. Consistent brand identity across platforms
i.  Other (please specify)

j.  Nothing in particular [EXCLUSIVE]

16. When you're handling tasks or business needs
that you don't feel qualified for, how long do you
typically manage it yourself before seeking outside
help or a tool to assist? [Select one]

a.A few minutes

. A few hours
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c. A few days

d. A few weeks

e. A few months

f. Ayear

g.A few years

N. | seek help immediately

.. Never, | deal with it myself

17.[SHOW IF SQ3 = B] What is your biggest piece of
advice to new small business owners? [Free text]
a.Free text response
b.Not sure/opt out

18. Are you currently using Al tools for any part of
running your business? [Select one]
a.Yes, regularly
0.Yes, occasionally
c.l've tried it but don't use it consistently
d.No, but I'm curious about it
e.No, and I'm not interested

19. [SHOW IF Q18 = A,B,C,D] How do you feel about

using Al tools for business needs/operations?
[Select up to 3] [RANDOMIZE, ANCHOR LAST 2]
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a.l feel confident using it

o.1 don't feel confident using it

c. | feel overwhelmed just thinking about it

d.1find it helpful for menial tasks like emails, but |
wouldn't trust it for important things

e.l just don't trust it

f. 1 don't want to contribute to the environmental
impact

g.Other (please specify)

h.No way in particular [EXCLUSIVE]

20. [SHOW IF Q18 = A OR B] What business functions
are you currently using Al for? [Select all that
apply] [RANDOMIZE, ANCHOR LAST 2]

a. Writing and copywriting

Design and visual content creation

Customer communication

Social media content

Financial tracking or forecasting

Scheduling and operations

Research

Legal or compliance tasks

Other (please specify)

Prefer not to say [EXCLUSIVE]
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21[SHOW IF Q18 = A OR B] Where do you find Al most
valuable in your business? [Select up to 3]
a. [SHOW OPTIONS SELECTED IN Q20]
b. Not sure

22. [SHOW IF Q18 = A OR B] Where do you feel Al falls
short in terms of running your business? [Select all
that apply] [RANDOMIZE, ANCHOR LAST 2]

0. Tasks that require a personal or human touch
0. Anything client-facing

c. Creative work

d.Financial decisions

e. Product quality assurance

f. Future/forward planning

g.Other (please specify)

n.N/A: | don't feel Al falls short [EXCLUSIVE]

23. [SHOW IF Q18 = A,B,C] When you were deciding to
launch your business, how much did the
availability of Al tools factor into your decision?
[Select one]

a. A lot
o. A little bit
c.Not very much
d.Not at all
T
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e.N/A: Al tools weren’t available when | decided to
launch my business

24. [SHOW IF Q23 = A OR B] Why did the availability of
Al tools factor into your decision to launch your
business? [Select all that apply] [RANDOMIZE,
ANCHOR LAST 2]

a.lt made my business feel more feasible

o.1 felt it gave me enough resources

C.I'm able to easier understand competitors

d.It can help me with areas | don’t feel confident in
myself

e. Other (pleases specify)

f. No reason in particular [EXCLUSIVE]

25. [SHOW IF Q18 = A,B,C]How has using Al tools
affected your confidence in handling tasks outside
your expertise? [Select one]

a.Significantly increased my confidence

0. Somewhat increased my confidence

c.No noticeable effect

d.It's actually made me more uncertain — I'm not
sure when to trust it

26. When you launched your business, how prepared
or unprepared did you feel to handle the creative
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and branding/marketing demands of today's
marketplace (i.e. social media presence, visual
branding, digital marketing)? [Select one]

a.Very prepared

0. Somewhat prepared

C. Neither prepared nor unprepared

d. Somewhat unprepared

e.Very unprepared

Occasionally, the media may contact us wanting to
interview respondents in the survey for further
information to boost the article with qualitative data.
These experiential quotes are used to add something
unique to their reporting and boost the authority of the
story which can then aid SEO performance.

To facilitate this, we sometimes ask respondents if
they’re open to being contacted by the media for
further interview. This consent must be gained prior to
running the survey. This enables us to share certain
respondents with the media in adherence with our data
protection protocols. Please note, a respondents’ answer
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to this question does not impact their eligibility for the
survey in any way.

1. We're looking to hear from small business owners
about the many hats they wear. If you consent, you
may be contacted for a short interview by phone or
email from a journalist for further comment. There
is no financial incentive for taking part, but your
name and responses may be cited in a national
publication.

I'm interested in participating
I'm not interested in participating

2. [SHOW IF “I'm interested in participating” in
PREVIOUS QUESTION] Please enter your details
below.

Name:
Email:
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