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SURVEY QUESTIONS:

Talker Research team members are memibers of the Market
Research Society (MRS) and the European Society for Opinion
and Marketing Research (ESOMAR).

Talker Research is also part of the Transparency Initiative through the
American Association for Public Opinion Research (AAPOR) — to view the
complete methodology as part of this initiative, please visit the Talker Research

Process and Methodoloqgy page.

For more information on the survey or any additional questions, please

contact: questions@talkerresearch.com

talker:
research

- l


https://talkerresearch.com
https://talkerresearch.com/methodology
mailto:questions@talkerresearch.com

PROJECT NAME:

Pet Owners and Al
SAMPLE: 2,000 pet owners

SPLITS: Age, gender and region

Survey Questions:

1. What is your gender? [SINGLE SELECT, MAINTAIN
ORDER]

1. Male

Female
Non-Binary
Other

Prefer not to say

ok owb

KEEP NON-BINARY/OTHER/PNTS IN TOTAL, REMOVE
FROM GENDER SPLIT

QSEX. HIDDEN GENDER RECODE

1. Male
2. Female

If D1=1, QSEX=Male
If D1=2, QSEX=Female

D2. What is your age in years?
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[NUMERICAL OPEN-END; RANGE 0-99]
[TERMINATE IF UNDER 18]

D2a. Please select the year in which you were born.
[Dropdown list of years from 2008 to 1927]
[TERMINATE if age and birth year do not align +/- 1 year]

QAGE: HIDDEN AGE RECODE BY GENERATION
IF D2a=1997-2008, QAGE=Generation Z

IF D2a=1981-1996, QAGE=Millennials

IF D2a=1965-1980, QAGE=Generation X

IF D2a=1946-1964, QAGE=Baby Boomers

IF D2a=1927-1945, QAGE=Silent Generation

D3. Which state do you live in?

[DROP DOWN OF 50 U.S. STATES AND “I DO NOT LIVE IN A
U.S. STATE".

TERMINATE IF OUTSIDE THE U.S.]
QRGN5: HIDDEN REGION RECODE

Northeast
Southeast
Southwest
Midwest
West

abkhwbh=

SQ1. Which of the following do you own? [select all that apply]
RANDOMIZE. ANCHOR LAST 1
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Pet [TERMINATE IF NOT SELECTED]
Bike

House

Car

Laptop

Smartwatch

g. None of the above [EXCLUSIVE]

P o0 T

Survey Questions:

. Do you use Al tools (like ChatGPT) to answer questions
about your pet’s health or nutrition? (select one)
. Yes

2. No

2. [SHOW IF Q1 = A] How often do you turn to Al or digital
tools for pet-related questions? (select one)
1. Daily

2. Several times a week

3. Once a week

4. Several times a month

5. Once a month

0. Less than once a month

/. Only when a veterinarian is unavailable
8. Never

3. [SHOW IF Q2 = A - D How often do you turn to Al or

digital tools for pet-related questions per week?
Sliding scale 1 to 20 [increments of 1] [Left label 1
time: Right label 20 or more times]
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Prefer not to say

4. [SHOW IF Q1 = A] Which Al platforms have you used

for pet questions? (select all that apply) RANDOMIZE.
ANCHOR LAST 1

. ChatGPT

2. Google Bard

3. TikTok Alffilters

4. Instagram Al/filters

0. Alexa or Google Assistant
0. Pet-specific Al apps

/. YouTube Al content

8. Reddit Al bots

9. Other Al chatbot

o. [SHOW IF Q1 = A] What type of questions do you most

often ask Al about your pet? (select all that apply)
RANDOMIZE. ANCHOR LAST 1

1. Nutrition

2. Symptomsl/iliness

3. Behavior/training

4. Longevity/aging

5. Breed-specific information
©. Pet care products

/. Grooming tips

8. Exercise/activity guidance
9. General curiosity
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10. Other

o.[SHOW IF Q1 = A] Have you ever changed your pet care
decisions based on Al recommendations? (select one)
1. Yes

2. No

/. [SHOW IF Q1 = A] To what extent do you agree or

disagree with the following statement? “Al has made
my pet healthier.” (select one)

1. Strongly agree

2. Somewhat agree

3. Neither agree nor disagree
4. Somewhat agree

0. Strongly agree

8. Who do you rely on most for pet health or nutrition

advice? (select up to three) RANDOMIZE. ANCHOR
LAST 1

1. Veterinarian

2. Al tools/chatbots

3. Friends/family with pets

4. Pet forums/Reddit

o. TikTok/Instagram influencers

0. Pet food brands/websites

/. Books/magazines

8. Animal shelters/rescue organizations
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9. Podcasts
10.  None of the above [EXCLUSIVE]

9O.[SHOW IF Q1 = A] When Al and a veterinarian give

conflicting advice, which do you typically follow?
(select one)

1. The veterinarian
2. Al

3. N/A: That has not happened

10. How often do you feel unsure about your pet care

choices after researching online or using Al? (select
one)

1. Always

2. Often

3. Sometimes
4. Rarely

5. Never

1. [SHOW IF Q1 = A] Has using Al ever made you feel
more anxious about your pet’s health? (select one)
. Yes

2. No

12[SHOW IF Q1 = A] Has using Al or online resources

made you feel more informed about your pet? (select
one)

1. Yes
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2. No

13.Which areas of your pet’s life are most likely to trigger

second-guessing? (select up to three) RANDOMIZE.
ANCHOR LAST 1

1. Nutrition

2. Behavior/training

3. Health

4. Longevity/aging

b. Exercise/activity

6. Grooming

/. Socialization

8. Vaccinations/medical care

9. Breed-specific issues

10.  None of the above [EXCLUSIVE]

14.  Which factors make you trust a source of pet advice

most? (select up to three) RANDOMIZE. ANCHOR LAST
1

1. Professional credentials (vets, trainers)
2. Personal experience/testimonials

3. Brand reputation

4. Peer reviews/comments

0. Scientific studies

0. Social media followers/likes

/. Al-generated responses accuracy

8. Past reliability of the source
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9. Transparency about products/services
10.  Other

15. To what extent do you agree or disagree with the

following statement? “l trust Al-generated advice as
much as advice from human experts.” (select one)

1. Strongly agree

2. Somewhat agree

3. Neither agree nor disagree
4. Somewhat disagree

b. Strongly disagree

16. Do you believe Al can ever replace the intuition of a
pet parent? (select one)
. Yes

2. No

17[SHOW IF Q1 = A] To what extent do you agree or

disagree with the following statement. “I’ve asked Al
strange questions about my pet.” (select one)

1. Strongly agree

2. Somewhat agree

3. Neither agree nor disagree
4. Somewhat disagree

b. Strongly disagree
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18. [SHOW IF Q1 = A] Which of the following questions

have you asked Al about your pet? (select all that
apply) RANDOMIZE. ANCHOR LAST 1

1. “Can my pet see ghosts?”

2. “Is my pet jealous?”

3. “Where is my pet’s belly button?”

4. “What is the best diet for my pet?”

5. “How can | train my pet faster?”

6. “What’s normal pet behavior?”

/. “How long will my pet live?”

8. “Can pets sense my mood?”

9. “Are my pet’'s symptoms serious?”

10.  “Why does my dog eat grass?”

11. “Is my pet overweight?”

12.*Why does my pet howl at night?”

13.“Can pets get depression?”

14. “Which toys are best for my pet’s breed?”
15. “Why does my pet knead/run up against me?”
16. “Can | feed my pet human food safely?”
17.“Why does my pet chase its tail ?”

18.

8. “How do | stop my pet from scratching/biting

furniture?”
19. “Can pets understand human language?”
20. “Should | get pet insurance?”
21 None of the above [EXCLUSIVE]
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19. [SHOW IF Q1 = A] What are the weirdest questions

you have ever asked Al about your pet?
Free text
Prefer not to say

20. [SHOW IF Q1 = A] Have you ever shared Al-generated
pet advice with friends or family? (select one)

1. Yes
2. No

21.Do you think Al will become a normal part of pet care in
the next 5 years? (select one)
. Yes

2. No

Occasionally, the media may contact us wanting to interview
respondents in the survey for further information to boost the
article with qualitative data. These experiential quotes are used
to add something unique to their reporting and boost the
authority of the story which can then aid SEO performance.

To facilitate this, we sometimes ask respondents if they’re open
to being contacted by the media for further interview. This
consent must be gained prior to running the survey. This
enables us to share certain respondents with the media in
adherence with our data protection protocols. Please note, a
respondents’ answer to this question does not impact their
eligibility for the survey in any way.

22. We’re looking to hear from people who are pet
owners. If you consent, you may be contacted for a
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short interview by phone or email from a journalist for
further comment. There is no financial incentive for

taking part, but your name and responses may be cited
in a national publication.

I’'m interested in participating
I’'m not interested in participating

23. [SHOW IF “I’'m interested in participating” in

PREVIOUS QUESTION] Please enter your details below.
Name:

Email:
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