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SURVEY QUESTIONS:

Talker Research team members are memibers of the Market
Research Society (MRS) and the European Society for Opinion
and Marketing Research (ESOMAR).

Talker Research is also part of the Transparency Initiative through the
American Association for Public Opinion Research (AAPOR) — to view the
complete methodology as part of this initiative, please visit the Talker Research

Process and Methodoloqgy page.

For more information on the survey or any additional questions, please

contact: questions@talkerresearch.com
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PROJECT NAME: Wedding Culture
SAMPLE: 2,000 Gen Z Americans, aged 22+
SPLITS: Gender, region, Ql, Q2

Survey Questions:

1. What is your gender? [SINGLE SELECT, MAINTAIN ORDER]

1. Male

2. Female

3. Non-Binary

4. Other

5. Prefer not to say

KEEP NON-BINARY/OTHER/PNTS IN TOTAL REMOVE FROM
GENDER SPLIT
QSEX. HIDDEN GENDER RECODE
. Male
2. Female
If DI=1 QSEX=Male

If D1=2, QSEX=Female

D2. What is your age in years?

B 1]
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INUMERICAL OPEN-END; RANGE 0-99]
[TERMINATE IF UNDER 22]

D2a. Please select the year in which you were born.
[Dropdown list of years from 2008 to 1927

[TERMINATE if age and birth year do not align +/- 1year]
QAGE: HIDDEN AGE RECODE BY GENERATION

IF D20=199/-2008, QAGE=Generation Z

IF D20=1981-1996, QAGE=Millennials TERMINATE

IF D20=1965-1980, QAGE=Generation X TERMINATE

IF D20=1946-1964, QAGE=Balby Boomers TERMINATE

IF D20=1927/-1945, QAGE=SIilent Generation TERMINATE

D3. Which state do you live in?

[DROP DOWN OF 50 US. STATES AND "I DO NOT LIVE IN A US.
STATE".

TERMINATE IF OUTSIDE THE US|

QRGNbG: HIDDEN REGION RECODE

1. Northeast

2. Southeast
3. Southwest
4. Midwest

5. West
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1. [SPLIT] Which of the following best describes
you? [Select one]

a.l am married and have been married for more
than 12 months

o. I got married within the last 12 months

C. I'm not married, but I'm planning to get married
within the next 12 months

d. I'm not married and I'm not planning to get
mMarried within the next 12 months
2. [SPLIT] When thinking about weddings, which
statement is true for you? [Select one]
a. I've attended a wedding or wedding-related
event in the past 12 months
0. I'haven't attended a wedding or wedding-related
event in the past 12 months, but expect to in the next
12 months
C. | havent attended a wedding or wedding-related
event in the past 12 months and don't expect to in the
next 12 months

3. Which of the following do you think best
describes wedding culture today? [Select one]
a.  Meaningful and personadl

. Celebratory and exciting

C. Fun but often excessive

d.  Over-the-top and performative
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e.

f

4.

Outdated and out of touch
Not sure

To what extent do you agree or disagree with

the following statement? “Weddings today feel
more like a production than a personal
celebration.” [Select one]

a.

® Q0O

5.

Strongly agree

Somewhat agree

Neither agree nor disagree
Somewhat disagree
Strongly disagree

Have wedding-related costs ever caused you

financial stress as a guest (including
bachelor/bachelorette trips, wedding gifts, travel,
attire, etc.)? [Select one]

a. Yes

0. No

c. Unsure

d. Ive never attended a wedding

6. Have you ever skipped or considered skipping a
wedding-related event because of cost? [Select
one]

a. Yes, I have skipped
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7.

Yes, | have considered skipping (but | did attend)
NO
Unsure

Which wedding-related cost feels the hardest

to justify? [Select one]

a.
o.
C.
a.

Travel and accommodations for weddings

Attire and beauty (outfits, hair, makeup)

Wedding gifts

Pre-wedding events (chhelor/chhelorette trips,

showers, engagement parties)

e.

f

8.

Not sure
No cost feels hard to justify

Thinking about weddings or events you've

attended or would attend, at what point does travel
start to feel too expensive to justify? [Select one]
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Under $250
$250-$500
$501-$1,000
$1,001-$1500
$1,501-$2,000
$2,001-$5,000
$5,001+

't depends
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9. Who s responsible for today’s wedding
expectations? [Select all that apply]

a. Society at large

0. My parent’s generation
c. Millennials

d Gen/Z

e. Other

f.

No one in particular [Exclusive]

10. Towhat extent do you agree or disagree with
the following statement? “Today’s wedding culture
creates pressure to spend money that people don’t
want to spend.” [Select one]

a.  Strongly agree

Somewhat agree

Neither agree nor disagree

Somewhat disagree

Strongly disagree

® Q0O

1I. Have wedding expectations ever created
tension or strain between you and a friend? [Select

one]

a.  Yes

0. NoO

Cc. Unsure
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12. [show if Q11 = Yes] What caused the tension or
strain? (Select one)

a. Expectations to spend more than was
comfortable

o.  Travel or time commitments

c. Feeling pressure to participate or keep up
d. Different priorities or values

e. Other

f. Not sure

13. What do you think is driving wedding costs
higher today? [Select up to two] RANDOMIZE,
ANCHOR LAST 2

Social media and influencer culture

Multiple pre-wedding events

Destination travel expectations

Vendor or venue costs

Family expectations

Other

N/A — | don't believe weddings are getting more
expensive |Exclusive|

14. [SHOW IF Q1 = C or D] Which of the following
would best describe your “dream wedding”?
[Select one]

a. Large, traditional wedding

0. Smaller, more intimate wedding

c. Minimal ceremony or elopement
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d.

Destination wedding

e. Notsure

f. N/A—Idon'twantto get married / have o
wedding

15. Which word do you believe best describes
weddings today? [Select one] RANDOMIZE, ANCHOR
LAST1

a.  Meaningful

o.  Joyful

C. Intimate

d. Low-stress

e. Expensive

f.  Stressful

g. Performative

h.  Overwhelming

16.

Not sure / none of the above

[SHOW IF Q14 = A-E] Which word describes how

you would want your wedding to feel? [Select one]
RANDOMIZE, ANCHOR LAST1

a.

® Q0O
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Persondal
Authentic
Joyful
INntimate
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Low-stress

Expensive

Stressful

Performative

Overwhelming

k. Not sure / none of the above

> Q@
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17. [SHOW IF Q14 = A-E] Do you feel pressure to
match the scale or expectations of weddings
you've seen from others? [Select one]

a. Yes

0. No

Cc. Notsure

18. [SHOW IF Q14 = A-E] How willing, if at all, would
you be to break from traditional wedding
expectations to reduce cost or stress? [Select one]
a.  Very willing

0. Somewhat willing

c. Notvery willing

d.  Not willing at all

19. Which of the following trends do you feel most
positively about? [Select up to two] RANDOMIZE,
ANCHORLAST1

a.  Smaller guest lists
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0. Non-traditional venues (e.g., nome,
unconventional spaces)

c. Fewer or combined wedding-related events
d. Skipping traditional elements (e.g, formall
ceremonies, standard formots)

e. More budget-conscious or DIY approaches
f.  More personalized details or unigue touches
g. None of the above |Exclusive]

20. Which of the following wedding elements do
you think have become the most performative or
unnecessary? [Select up to three] RANDOMIZE,
ANCHOR LAST 1

a. Expensive floral installations or flower walls

0. Custom neon signs

c. Luxury decor (ice sculptures, designer
centerpieces, etc.)

d.  Designher wedding dress worn once

e. High-end invitation suites (Ietterpress, Wax sedals,
etc.)

f. Luxury wedding favors guests don't want

g. Multiple photographers and videographers

n.  Welcome parties, renearsal dinners and
post-wedding brunches

.. Perfectly coordinated bridal party outfits
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] Over-designed tablescapes or styled photo
booths

k. Hyper-curated or "Pinterest-core’ venues

. None of the above [Exclusive]

21. Which best describes your view on destination
bachelor or bachelorette trips? [Select one]

a. Exciting and worth the cost

. Fun, but often too expensive

c. Overhyped and unnecessary

d.  Not sure / no opinion

22. What feels like the ideal length for a bachelor or
bachelorette celebration? [Select one]

a. 1night

0. 2 nights
C. 3 nights
d. 4+ nights

23. If you could redirect wedding-related spending
toward something else, what would feel most
meaningful? [Select all that apply]

a. Travel or experiences

Saving or investing

A future purchase (home, car, etc.)

A honeymoon [ a trip

Something else
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f. Iwouldn't change how I spend it [Exclusive]

24. Which of the following best describes your
approach to spending on big events or
experiences? [Select one]

a. | prioritize spending on what's most meaningful to
me, even If it costs more

o. Itry to balance enjoyment with staying within my
oudget

c. Ilook for ways to spend less without sacrificing
the experience

d. Iwill spend less even if it negatively impacts the
experience

e. lavoid spending on events unless | feel it's truly
worth it

f. ldont have a typical approach

25. When paying for an important event or trip,
what matters most? [Select one]

Knowing the total cost upfront

Keeping the cost within my budget

Avoiding surprise fees or extra charges

Being able to plan payments clearly

Feeling financially in control

None of the above
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26. What would make it easiest to enjoy an event
without financial stress? [Select one]

Knowing exactly what it will cost

Planning ahead and budgeting for it

Keeping the event simple

Not feeling pressure to overspend

Having fewer financial obligations tied to it
None of the above

a.
o.
C.
ad.
e.
f.
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