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SURVEY QUESTIONS:

Talker Research team members are memibers of the Market
Research Society (MRS) and the European Society for Opinion
and Marketing Research (ESOMAR).

Talker Research is also part of the Transparency Initiative through the
American Association for Public Opinion Research (AAPOR) — to view the
complete methodology as part of this initiative, please visit the Talker Research

Process and Methodoloqgy page.

For more information on the survey or any additional questions, please

contact: questions@talkerresearch.com
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PROJECT NAME: BACK TO BASICS, TREND REPORT

SAMPLE: 2,000 Americans split evenly by generation (500
Gen Z, 500 millennials, 500 Gen X and 500 baby
boomers)

SPLITS: Age, gender, region, Ql (back-to-basics vs.
biohacking)

Survey Questions:

1. What is your gender? [ SINGLE SELECT, MAINTAIN

ORDER]
1.  Male
2. Female
3. Non-Binary
4. Other
5. Prefer not to say

KEEP NON—BINARY/OTHER/PNTS IN TOTAL, REMOVE FROM
GENDER SPLIT
QSEX. HIDDEN GENDER RECODE
l. Male
2. Female
If D1=1, QSEX=Male
If D1=2, QSEX=Female
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D2. What is your age in years?
[NUMERICAL OPEN-END; RANGE 0-99]
[TERMINATE IF UNDER 18]

D2a. Please select the year in which you were born.
[Dropdown list of years from 2008 to 1927]

[TERMINATE if age and birth year do not align +/- 1year]
QAGE: HIDDEN AGE RECODE BY GENERATION [EVEN
SPLIT]

IF D2a=1997-2008, QAGE=Generation Z

IF D2a=1981-1996, QAGE=Millennials

IF D2a=1965-1980, QAGE=Generation X

IF D2a0=1946-1964, QAGE=Baby Boomers

IF D2a=1927-1945, QAGE=Silent Generation TERMINATE

D3. Which state do you live in?
[DROP DOWN OF 50 U.S. STATES AND “I DO NOT LIVE IN A
U.S. STATE".
TERMINATE IF OUTSIDE THE U.S.]
QRGNb5: HIDDEN REGION RECODE
1.  Northeast

2. Southeast
3. Southwest
4. Midwest

5. West
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1. When it comes to your health and
wellness today, which of the following approaches
do you tend to take? [Select one]
a.Simple, back to basics (essential habits like
sleep, movement, hydration and foundational
nutrition)
bb.Optimized, biohacking (tech, tracking,
specialized dietary supplements and
performance tools)
c. Notsure

2. When it came to your health and wellness 5
years ago, which of the following approaches did
you tend to take? [Select one]
a.Simple, back to basics (essential habits like
sleep, movement, hydration and foundational
nutrition)
b.Optimized, biohacking (tech, tracking,
specialized dietary supplements and
performance tools)
Cc. Notsure

3. Thisyear, are you planning to change your
approach to health and wellness? [Select one]
a. Yes
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b. NoO
c. Notsure

4.[SHOW IF Q4 = A] Which of the following best
describes how you'll be changing your approach
to health and wellness for the remainder of 2026?
[select one]

a.I'm looking to simplify

b.I'm looking to optimize

C. I'd like to find a balance between the two

approaches

5.How much pressure, if any, do you feel to keep
up with the latest health and wellness trends?
[select one]

a. Alot of pressure

b. Some pressure

c. Not much pressure

d. No pressure at all

6. How much, if at all, do you trust most health
and wellness trends? [Select one]
a. Alot
b. Somewhat
c. Not much
Not at all
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7. How frequently, if ever, do you feel “health
FOMO” (like you're falling behind in your health
goals due to not keeping up on the latest
information on health and wellness trends, or
using the latest tools and products)? [Select one]

a. Always

b. Often

c. Sometimes
d. Rarely

e. Never

8.Which of the following statements do you agree
with more? [Select one]
a. |feel empowered by the increasing
amount of health and wellness information,
content, products, and tools available today
b. Ifeel overwhelmed and fatigued by the
increasing amount of health and wellness
information, content, products, and tools
available today
C. Not sure
9. Towhat extent do you agree or disagree with
the following statement? “l can’t go a single day
without seeing or hearing about new health
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information (new trends, products, etc.).” [Select
one]
a. Strongly agree
Somewhat agree
Neither agree nor disagree
Somewhat disagree
Strongly disagree
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10. How would you grade your health and
wellness currently, from A to F? Please think
about this like a school grade, where “A" is the
best and “F” is failing. [Select one]

a. A
b. B
c. C
d D
e. F

11. How “health-conscious” are you? [Select one]
a. Very health-conscious
b.Somewhat health-conscious
c. Not very health-conscious
d. Not at all health-conscious

12. How “health-conscious” do you believe your
generation to be, as a whole? [Select one]
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a. Very health-conscious

b.Somewhat health-conscious
c. Not very health-conscious
d. Not at all health-conscious

13. When it comes to information or education
about health and wellness, what are your top
sources of information? [Select up to 3]
RANDOMIZE. ANCHOR LAST 1

a. Doctor or other health professional

b. News Media (broadcast, online, or print

outlets)

c. Social Media (such as TikTok or

Instagram)

d. Influencers and creators

e. Altools (such as ChatGPT, Gemini, or

Al-powered apps)

f. Google or other search engines

g. Family and/or friends

h. Companies and brands

i. None of the above [EXCLUSIVE]

14. Which of the following are you looking to focus
on to improve your health and wellness this year?
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[Select all that apply] RANDOMIZE. ANCHOR LAST
1

a. Hydration

b. Sleep
c. Protein intake
d. Overall nutrition and diet
e. Taking supplements to fill nutrition gaps
f. Using health wearables and new
technology
g. Stress management
h. Limiting alcohol intake
i.  Exercise and physical activity
j- Visiting doctors regularly
k. Using a GLP-1 medication for weight
management/weight loss
. None of the above [EXCLUSIVE]

15. Which of the following statements best
describes your approach to fiber in your diet?
[Select one]
a. | actively try to increase fiber through food
b. 1use supplements to help increase fiber
intake
c. |both actively try to increase fiber through
food and use supplements to help increase
fiber intake
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d. Iknow Ilikely don't get enough fiber but
haven’'t changed my habits
e.l don’t think much about fiber

16. What health goals motivate you/would
motivate you to increase fiber intake? [Select all
that apply] RANDOMIZE. ANCHOR LAST 1
Digestive regularity

Gut microbiome health

Weight management [ fullness

Heart health / cholesterol

Blood sugar support

Generadl wellness

GLP-1support [ appetite management
None of the above [EXCLUSIVE]
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17. How important is liver health to your overall
wellness priorities? [Select one]

a. Very important

b. Somewhat important

c. Not very important

d. Notimportant at all

18. Do you currently consume any dietary
supplements? [Select one]
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a. Yes, forliver health

b. Yes, for other health and wellness goals
(foundational health, immune support, sports
nutrition, protein products, sleep and stress
support, gut health, brain health, functional
foods/functional beverages, energy drinks,
etc.)

c. Yes, for both liver health and for other
health goals

d. No, | do not consume any supplements
e. Not sure

19. [SHOW IF Q18 =A or C] What are the primary
ingredients in liver health products that you seek
out? [Select all that apply] RANDOMIZE. ANCHOR
LAST 1

a. Milk thistle

b. NAC (N-Acetylcysteine)

c. VitaminD

d. Choline

e.Lliver glandulars (such as beef liver, heart, or

kidney)

f.  Herbs such as turmeric, ginger, dandelion,

licorice root, artichoke extract, and others

None of the above [EXCLUSIVE]
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20. [HIDE IF Q18 =D ORE] When it comes to

supplements, do you typically rely more on the
brand or on the specific list of ingredients when
deciding which ones to purchase? [Select one]

a.

o
C.
d

Ingredients
Brand

Both equally
Not sure

21. [HIDE IF Q18 = D OR E] What factors matter
most to you when choosing a dietary
supplement? [Select up to 3] RANDOMIZE.
ANCHORLAST 2

a.
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Ingredient and formula transparency
Brand you know and trust
Clinical backing with scientific studies
Clean formula with minimal additives
Dosage

Format (ex: capsules, liquids, gummies)
Friend or family recommendation
Doctor or health professional

recommendation

Social media or influencer

recommendation
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j- Third-party testing for purity and potency
k. Third-party certifications (ex: NSF, USP,
Consumer Lab, USDA Organic, Non-GMO
Project)

. Purchasing from a retailer you know and
trust

m. Other (please specify)

n. Not sure [EXCLUSIVE]

22. [HIDE IF Q18 = D OR E] To what extent do you
agree or disagree with the following statement?
“When purchasing dietary supplements, | trust
trademarked ingredients (ex. Niagen® NAD+, KSM
66° ashwagandha, Creapure® creatine,
CarnoSyn® beta alanine, and others) more than
generic ingredients in supplement formulations.”
[select one]

a. Strongly agree
Somewhat agree
Neither agree nor disagree
Somewhat disagree
Strongly disagree
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23. [HIDE IF Q18 = D ORE] [GRID] How important or
unimportant is transparency in the following
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categories when it comes to dietary
supplements? [Select one for each]
GRID: RANDOMIZE
a. Fullingredient disclosure
b. Exactdosage - providing specific
amounts of each ingredient, with no
“proprietary blends”
c. Clinical evidence with scientific studies
d. Sourcing traceability — where raw
materials are sourced and the productis
manufactured; visibility to complete supply
chain
e.Third-party testing — Proof of independent
testing for purity, potency and safety

GRID BY:
. Very
important
i,
Somewhat important
il Neither
important nor unimportant
\2
Somewhat unimportant
V. Very

unimportant
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24. [HIDEIF Q18 = D ORE] [GRID] How important
or unimportant is transparency in the following
categories when it comes to dietary
supplements? [Select one for each]

GRID: RANDOMIZE

a. Certifications — ex: NSF Certified for Sport,

Informed Choice, USP

b.Manufacturing quality standards -

adherence to cGPM (Current Good

Manufacturing Practices)

c. Clean formulas with minimal fillers and

additives
d. Clearlabeling and easily accessible
information
I. GRID BY:
. Very
important
ii.
Somewhat important
\2 Neither
important nor unimportant
V.
Somewhat unimportant
Vi. Very
unimportant
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25. [HIDE IF Q18 = D OR E] Have you ever chosen
NOT to purchase a supplement because you felt
the label or formula lacked transparency? [Select

one]
a. Yes
b. No

c. Notsure

26. [HIDE IF Q18 =D ORE] When it comes to
purchasing supplements or functional foods and
beverages, which statement best reflects your
attitude? [Select one]

a. I'm willing to sacrifice flavor for

effectiveness

b. Flavor strongly influences what | buy

c. Both matter equally

27. In which categories of products is flavor one of
the most important factors when considering
purchase? [Select up to 3] RANDOMIZE. ANCHOR
LAST1

a. Energy drinks

b. Functional beverages (ex: probiotic sodas,

kombucha, adaptogen-infused)

c. Protein bars
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Functional snacks/chips
Supplement powders/stick packs
Hydration and electrolyte drinks
Supplement gummies

None of the above [EXCLUSIVE]
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28. When considering the purchase of
supplements and functional foods/functional
beverages (which are fortified with vitamins,
minerals, protein, probiotics, fiber, herbs, etc. ),
which kinds of flavors are you most excited to
see? [Select all that apply] RANDOMIZE. ANCHOR

LAST 2
a. Classic (chocolate, vanilla, strawberry,
etc.)
b. Tropical fruit
c. Citrus
d. Dessert-inspired
e. Candy-inspired
f. Cereals
g. Botanical/herbal
h. Coffee
i.  Spicy
j- Savory

k. Ethnic-inspired
Childhood favorites
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m. Surprise/experimental
n. Other (please specify)
0. Not sure [EXCLUSIVE]

29. Compared to five years ago, is foundational
health more or less important to you? [Select
one]

a. Alot more important

b.Somewhat more important

c. Neither more nor less important

d.Somewhat less important

e. Much less important

Occasionally, the media may contact us wanting to
interview respondents in the survey for further
information to boost the article with qualitative data.
These experiential quotes are used to add something
unique to their reporting and boost the authority of the
story which can then aid SEO performance.

To facilitate this, we sometimes ask respondents if
they’re open to being contacted by the media for
further interview. This consent must be gained prior to
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running the survey. This enables us to share certain
respondents with the media in adherence with our data
protection protocols. Please note, a respondents’ answer
to this question does not impact their eligibility for the
survey in any way.

30. We're looking to hear from people about their
health and wellness approaches. If you consent,
you may be contacted for a short interview by
phone or email from a journalist for further
comment. There is no financial incentive for
taking part, but your name and responses may
be cited in a national publication.

I'm interested in participating

I'm not interested in participating

31. [SHOW IF “I'm interested in participating” in
PREVIOUS QUESTION] Please enter your details
below.

Name:

Email:
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