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SURVEY QUESTIONS:

Talker Research team members are memibers of the Market
Research Society (MRS) and the European Society for Opinion
and Marketing Research (ESOMAR).

Talker Research is also part of the Transparency Initiative through the
American Association for Public Opinion Research (AAPOR) — to view the
complete methodology as part of this initiative, please visit the Talker Research

Process and Methodoloqgy page.

For more information on the survey or any additional questions, please

contact: questions@talkerresearch.com
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PROJECT NAME: Women Planning Trips
SAMPLE: 2,000 women
SPLITS: Generation and region

Survey Questions:

1. What is your gender? [SINGLE SELECT, MAINTAIN ORDER]

. Male

2. Female [CONTINUE]
3. Non-Binary

4. Other

5. Prefer not to say

KEEP NON-BINARY/OTHER/PNTS IN TOTAL REMOVE FROM
GENDER SPLIT
QSEX. HIDDEN GENDER RECODE
. Male
2. Female
If DI=1 QSEX=Male

If D1=2, QSEX=Female

D2. What is your age in years?

B 1]
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[NUMERICAL OPEN-END; RANGE 0-99]
[TERMINATE IF UNDER 18]

D2a. Please select the year in which you were born.
[Dropdown list of years from 2008 to 1927

[TERMINATE if age and birth year do not align +/- 1year]
QAGE: HIDDEN AGE RECODE BY GENERATION

IF D20=199/-2008, QAGE=Generation Z

IF D20=1981-1996, QAGE=Millennials

IF D20=1965-1980, QAGE=Generation X

IF D20=1946-1964, QAGE=Baby Boomers

IF D20=192/-1945, QAGE=Silent Generation

D3. Which state do you live in?

[DROP DOWN OF 50 US. STATES AND "I DO NOT LIVE IN A US.
STATE".

TERMINATE IF OUTSIDE THE US|

QRGNbG: HIDDEN REGION RECODE

1. Northeast

2. Southeast
3. Southwest
4. Midwest

5. West
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1. On average, how many trips per year do you take?
[Select one]
O trips
1 trip
2 trips
3 trips
4 trips
5 trips
o trips
7 trips
8 trips
O trips
10+ trips

4.[HIDE IF Q1 = A] How often, if ever, are you the one
planning a trip? [Select one]
Always
Often
Sometimes
Rarely
Never
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2. [HIDE IF Q1 = A] How many days, from start to finish,
does it take you to plan the “perfect” trip? [Select
one]

Less than a day
-5 days
6-10 days
11-20 days
21-30 days
31-40 days
41-50 days
ol-60 days
ol-/0 days
/1-80 days
81-90 days
Not sure

3. [GRID] [HIDE IF QI = A] When planning a “perfect” trip,
how long does each of the following take you, on
average?

GRID: RANDOMIZE

Finding a destination

Booking flights

Booking lodging

Booking attractions

Booking navigation services
Booking restaurant reservations
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Researching things to do
Researching the best places to eat
Researching how safe the destination is

GRID BY:

Less than an hour

1 hour

2 hours

3 hours

4 hours

5 hours

6 hours

/ hours

8 hours

O hours

10+ hours

4. In your personal experience, who is more likely to
spend time planning the trip? [Select one]

Women

Men

Other

Not sure/everyone equally

5. [SHOW IF Q4 = A - D] How far in advance do you
typically begin planning for a trip? [Select one]
Less than a month
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-2 months
3-4 months
5-6 months
/-8 months
9-10 months
11-12 months
Over a year
Not sure

6. [SHOW IF Q4 = A - D] When planning a trip, how
involved are you in making travel decisions? [Select
one]

| Mmake most of the decisions

| share the decision-making responsibilities evenly
with someone else

Someone else is usually responsible for the decision
nMaking

Not sure

7. [SSHOW IF Q4 = A - D] What types of trips have you
planned before? [Select all that apply] RANDOMIZE.
ANCHOR LAST 1

Solo trips

Work trips

Family vacations

Girls trips
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Wedding trips
Bachelorette trips
Trips with partner
Other (please specify)

8. What percentage of group trips actually make it
out of the group chat? [Select one]
0%

1-5%

6-10%

11-20%

21-30%

31-40%

41-50%

51-60%

61-70%

/1-80%

81-90%

01-99%

100%

Not sure

9. [SHOW IF Q9 =1-100%] To your best
approximation, how many messages does it usually
take before a group trip is officially booked? [select
one]
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Less than 25
25-50

51-100

101-150

151-200
201-300
301-400
401-500

More than 500

10. [SHOW IF Q4 = A - D] Which parts of the trip
planning process are you most likely to handle?
[Select all that apply] RANDOMIZE. ANCHOR LAST 2
Picking the destination

Transportation arrangements

Meal reservations

Booking flights

Booking lodging

Creating the itinerary

Creating the budget

Other (please specify)

Not sure [EXCLUSIVE]

1. [HIDE IF Q1 = A] Who have you traveled with?
[select all that apply]
a. Friends
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.Family
C. Strangers
d.Solo
12 .[SHOW IF Q12 = D] | Which of the following best
describes why you choose to solo travel? [Select up
to two] RANDOMIZE. ANCHOR LAST 2
t's easier to travel alone
t's cheaper to travel alone
| feel empowered to
t's been on my bucket list
| get to be on my own schedule
Gain freedom
Escape my day-to-day responsibilities
Build my confidence
Other (please specify)
Not sure [EXCLUSIVE]

13. [HIDE IF Q1 = A] What are your favorite types of
destinations to travel to? [Select up to two]
RANDOMIZE. ANCHOR LAST 2

Beach/coastal

Cold climate

City/urban

Rural

Historical hulbs

Adventure/nature
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Wellness retreats
Other (please specify)
Not sure [EXCLUSIVE]

14. [SHOW IF Q4 = A — D| What destination attributes
do you most prioritize when planning trips? [Select
up to three] RANDOMIZE. ANCHOR LAST 2

Walkability

Fasy to navigate

Excursion options

Safe environment

Warm weather

Cool weather

Good food

Vibrant nightlife

Nice locals

Nice lodging

Aesthetic destination

Rich culture/history

Outdoor activities

Fun attractions

Other (please specify)

Not sure [EXCLUSIVE]

15. Which of the following would make you more
likely to want to recommend a trip you've taken to
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other women in your life? [Select up to three]
RANDOMIZE. ANCHOR LAST 2
Good food
Good photo ops
Nice weather
Felt safe
A lot to do
Felt peaceful
Got to relax
Got to “unplug”
Other (please specify)
Not sure [EXCLUSIVE]

16. [GRID] How much do you agree or disagree with
the following statements?
GRID: RANDOMIZE
Feeling safe on trips is important to me.
Having access to a lot to do is important to me.
| prefer to travel with others.
| like to take trips that do not require a passport.
GRID BY:
Strongly agree
Somewhat agree
Neither agree nor disagree
Somewhat disagree
Strongly disagree
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17. [SHOW IF Q4 = A — D] In one word, how would you
best describe your trip planning style? [Select one]
RANDOMIZE. ANCHOR LAST 1

Chaotic

Organized

Strategic

Creative

Stressful

Quick

Energetic

Sporadic

Thoughtful

Other (please specify)

18. Have you ever influenced someone else’s trip
planning (for example, given a hotel
recommendation for someone’s trip)? [Select one]

Yes

NO

Not Sure

19. Where do you get travel inspiration/advice?
[Select all that apply] RANDOMIZE. ANCHOR LAST 2
Female friends

Non-female friends
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Magazines
Online/Social Media
Movies/TV Shows
BOOKS

Family

Strangers

Podcasts

News

Other (please specify)
Not sure [EXCLUSIVE]

20. How important is feeling safe when choosing a
destination? [Select one]

Extremely important

Very important

Somewhat important

Not very important

Not important at all

21. Which destination attributes make you feel most
confident in travelling there? [Select ALL THAT APPLY]
RANDOMIZE. ANCHOR LAST 1

Friendly locals

Fase of navigation

Transportation services

Fasy to communicate
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Convenient lodging location
Easy to get to
Already being familiar with the destination
None of the above
22. What factors do you most consider when wanting
to feel safe on a trip? [Select up to three| RANDOMIZE.
ANCHOR LAST 2
Destination reputation
Walkability
Transportation options
Secure lodging
Travel with others
Cell service
Time of arrival/departure
Type of lodging
Other (please specify)
Not sure [EXCLUSIVE]

23. Which of the following are you most likely to do
when feeling safe on a trip? [Select up to three]
RANDOMIZE. ANCHOR LAST 2

Travel solo

Do more nighttime activities

Explore freely

Talk to strangers more often

Immerse myself in culture
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Relax

Visit more “local” spots

Other (please specify)

None of the above [EXCLUSIVE]

24. What role are you most likely to play on a trip?
[Select one] RANDOMIZE. ANCHOR LAST 2

The navigator

The budgeter

The planner

The explorer

The “go with the flow” traveler

The foodie

The photographer/viogger

The "mom”

Other (please specify)

Not sure

25. If you could only guarantee one of the following
on the “perfect” trip, which would it be? [Select one]
RANDOMIZE. ANCHOR LAST 1

Great locals

Great food

Great weather

Great lodging

Great activities
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Great scenery
Great navigation system
Not sure

26. [HIDE IF Q1 = A] What are your biggest trip “icks”?
[Select up to three] RANDOMIZE. ANCHOR LAST 2
Dirty lodging
Difficult to navigate
Overcrowded attractions
Expensive food
Expensive attractions
Unreliable transportation
Bad cell service
Looks different online
Other (please specify)
None of the above [EXCLUSIVE]

Occasionally, the media may contact us wanting to
interview respondents in the survey for further information
to boost the article with qualitative data. These
experiential guotes are used to add something unique to
their reporting and boost the authority of the story which
can then aid SEO performance.

To facilitate this, we sometimes ask respondents if they're
open to being contacted by the media for further
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interview. This consent must be gained prior to running
the survey. This enables us to share certain respondents
with the media in adherence with our data protection
protocols. Please note, a respondents” answer to this
question does not impact their eligibility for the survey in
any way.

27. We're looking to hear from women who've
planned a trip within the last year. If you consent,
you may be contacted for a short interview by
phone or email from a journalist for further
comment. There is no financial incentive for taking
part, but your name and responses may be cited in
a national publication.

'm interested in participating

' not interested in participating

28. [SHOW IF “I'm interested in participating” in
PREVIOUS QUESTION] Please enter your details below.
Name:

Email:
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