talker:!
research

7
talkerresearch.com

SURVEY QUESTIONS:

Talker Research team members are memibers of the Market
Research Society (MRS) and the European Society for Opinion
and Marketing Research (ESOMAR).

Talker Research is also part of the Transparency Initiative through the
American Association for Public Opinion Research (AAPOR) — to view the
complete methodology as part of this initiative, please visit the Talker Research

Process and Methodoloqgy page.

For more information on the survey or any additional questions, please

contact: questions@talkerresearch.com
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PROJECT NAME: TAILGATING TODAY

SAMPLE: 5,000 U.S. adults in all 50 states (100 in each
state) who tailgate and/or homegate (host/attend
watch-parties)

SPLITS: Age, gender and state

Survey Questions:

Screener Questions:

1. 1. What is your gender? [SINGLE SELECT, MAINTAIN

ORDER]

1. Male

2. Female

3.  Non-Binary

4. Other

5. Prefer not to say

KEEP NON-BINARY/OTHER/PNTS IN TOTAL, REMOVE FROM
GENDER SPLIT

QSEX. HIDDEN GENDER RECODE

1. Male

B 1]
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2. Female

If D1=1, QSEX=Male
If D1=2, QSEX=Female

D2. What is your age in years?
[NUMERICAL OPEN-END; RANGE 0-99]

[TERMINATE IF UNDER 18]

D2a. Please select the year in which you were born.
[Dropdown list of years from 2008 to 1927]
[TERMINATE if age and birth year do not align +/-1year]

QAGE: HIDDEN AGE RECODE BY GENERATION
IF D2a=1997-2008, QAGE=Generation Z

IF D2a=1981-1996, QAGE=Millennials

IF D2a=1965-1980, QAGE=Generation X

IF D20=1946-1964, QAGE=Baby Boomers

IF D2a=1927-1945, QAGE=Silent Generation

D3. Which state do you live in?
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[DROP DOWN OF 50 U.S. STATES AND “I DO NOT LIVE IN A
U.S. STATE".

TERMINATE IF OUTSIDE THE U.S. OR WASHINGTON D.C.]

QRGNbS5: HIDDEN REGION RECODE

l. Northeast

2. Southeast

3. Southwest

4. Midwest

5. West

Survey Questions:

1. [GRID] How many times in an average year do
you...[Select one for each]

a. Tailgate (attend a pre-game party in the event
oarking lot, a bar/restaurant close to the venue, or at
another non-home location and then watch the
game in-person)?

b. Homegate (attend or host pre-game parties in
your home or a friend/family member’'s home instead
of going to a parking lot, bar, restaurant, etc. and then
watch the game at home)?

i. [GRIDBY:]

il.  Inever do this

. Less than 1 per year
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v. 1to?2

v. 3to4d
vi. bto6
Vii. /7108
vill. 9to 10
iX. 1Ntol2

X. 13tol14
Xi. 151016
Xil. 1/7to18
xiil. 19 to 20
Xiv. 21to 22
Xv. 23to 24
Xvi. 2b1to 26
XVvil. 27 to 28
xViii. 29 to 30

Xix. More than 30
xx. Not sure

TERMINATE if ‘l never do this’ is selected for both
options

2. [GRID] To what extent do you agree or disagree
with the following statements? [Select one for
each]

a. "My state has the best tailgaters”

0. "My state has the best homegaters”
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i. [GRIDBY:]

il.  Strongly agree

. Somewhat agree

Iv. Neither agree nor disagree
V. Somewhat disagree

vi. Strongly disagree

3. [SHOW IF Q2A = STRONGLY OR SOMEWHAT
AGREE] Why does your state have the best
tailgaters? [Select all that apply]

a. We have the best food spread

0. We have the best fans

c. We start early and stay late

d. We always rememober to bring the extra stuff
(speakers, chairs, etc.)

e. Other (please specify)

f. Not sure |[EXCLUSIVE]

4. [SHOW IF Q2B = STRONGLY OR SOMEWHAT
AGREE] Why does your state have the best
homegaters? [Select all that apply]

a. We have the best hosts

0. We have the ideal set-up to have parties at
home

c. We have the guest list down to a science

d.  We have the best food spread
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g.

5.

We have the best at-home viewing set-up
Other (please specify)
Not sure [EXCLUSIVE]

Generally, do you prefer to tailgate or

homegate? [Select one]

a.
o.
C.
a

6.

Tailgate
HoMmegate
Both equally
Not sure

[SHOW IF Q5 = HOMEGATE, B] Why do you prefer

to homegate? [Select all that apply] RANDOMIZE,

ANCHOR LAST 2

a. I'have more options to cook food with

0. I'have more options for food in generadl

Cc. More people can attend

d. Attendees can come and go as they please
e. lam in the comfort of my own/a loved one’s
home

f. 1 canlbe more comfortable

g. Its more intimate

h.  Other (please specify)
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7. [SHOW IF Q5 = HOMEGATE, B] Do you prefer to
attend or host homegates? [Select one]

a.  Attend

0. Host

c. Both eqgually
d.  Not sure

8. [SHOW IF Q5 = TAILGATE, A] Why do you prefer
to tailgate? [Select all that apply]

a. | can be around other/more fans

o. I get more excited actually being at the venue
c. There's camaraderie in tailgating at the actuadl
event

d. I'm already there and won't be late/distracted for
the start of the game

e. It'swhat I've always done/tradition

f.  Other (please specify)

g. Not sure |[EXCLUSIVE]

9. [GRID] Ideally, how many people should attend
a... [Select one for each]

a. Tailgate?

0. Homegate?

i. [GRIDBY:]

. 1to3

iii. 4to6
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Vi,
V.
VL.
IX.
X.
Xi.
Xil.
Xill.

10.

/to9

10 to 12

13to 15

16 to 18

19 to 21

22 10 24
251to 27

28 to 30
More than 30
Not sure

To what extent do you agree or disagree with

the following statement? “The pre-game event
(tailgate or homegate) is better than the actual
game.” [Select one]

a.

® Q0O

Strongly agree

Somewhat agree

Neither agree nor disagree
Somewhat disagree
Strongly disagree

[GRID] In your opinion, how many hours before

the game starts should a tailgate and homegate
begin? [Select one for each]

a.
o.
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Tailgate

Homegate
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Vil
Wil
VI,

[GRID BY:]

Less than 1 hour before
1to 2 hours before

3 to 4 hours before

b to 6 hours before

/ to 8 hours before

More than 8 hours before
Not sure

12. After your tailgate or homegate, how many
additional hours do you spend watching the game
before you leave/end the event entirely? [Select
one]

a
o
C.
d.
e
f.

J

Less than 1 hour
1to 2 hours

3 to 4 hours

5 to 6 hours

/to 8 hours

More than 8 hours
Not sure

13. After the game ends, how likely or unlikely are
you to “keep the party going” (i.e. go to another
bar/restaurant afterwards, play cards, break out
other games, etc.)? [Select one]

a.
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Somewhat likely

Neither likely nor unlikely
Somewhat unlikely

Very unlikely

® Q0O

14. How many times during the average tailgate or
homegate do you need a pick-me-up or a way to
refuel and stay energized? [Select one]

a0

o, ]

c. 2

d 3

e 4

f. 5

g. ©

n. 7

.8

] Morethan 8
k.  Not sure

15. How many times during the average actual
game do you need a pick-me-up or a way to refuel
and stay energized? [Select one]

a. 0O
o, 1
c. 2
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More than 8
k.  Not sure

| S—

16. [GRID] In your opinion, how many food and
drink options should a pre-game event have?
[Select one for each]

a. Food options

.  Drink options

i. [GRIDBY:]

. lTto?2

. 3to4
Iv. btoo
v. /to8
vi. 9tol0
vii. Tto 12
Vviil. 13 to 14
IX. 15to 16
X. 1/tol18
xi. 19 to 20

Xii. More than 20
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Xill.

17.

Not sure

How many food options do you like to try at a

pre-game event? [Select one]

a.
®
C.
a

18.

All of them

Most of them
Some of them
Not many of them

In your opinion, what are the best foods to have

at a... [Select all that apply for each]

a.
o.
i
.
.

Vil
Vil
VIl

XI.
XIl.
X1l
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Tailgate?

Homegate?

[GRID BY:] RANDOMIZE, ANCHOR LAST 2
Hotdogs

Hamburgers

Turkey burgers

Salad

Pulled pork BBQ

Veggie burgers

Pasta salads

Fruit or veggie tray

Pasta meals (alfredo, marinara, etc.)
Popcorn

Peanuts

Chips (potato, pita, etc.)
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Xiv. Granola bars

xv. Crackers

xvi. Dips (guacamole, salsa, buffalo chicken dip, etc.)
xvil. Ice cream/popsicles

xVvili. Cake

Xix. Pie

xX. Pizza

xxi. NUts

xxil. Chili cheese dip

xxili. Cracker, meat & cheese trays

xxiv. Other

xxv. N/A: Nothing in particular [EXCLUSIVE]

19. What qualities matter most to you when it
comes to pre-game food? [Select up to 3]
RANDOMIZE, ANCHOR LAST 2

Protein-packed options

Healthy options

Keeping me feeling full throughout the entire day
Portability

Fase of cooking

Wide appeal/popularity

Other (please specify)

Not sure [EXCLUSIVE]
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20. Has the way you eat at tailgates/homegates
changed over the years? [Select one]

a. Yes

0. No

c.  Not sure/prefer not to say

21. [SHOW IF Q20 = YES] How has the way you eat
at tailgates/homegates changed over the years?
[Select all that apply] RANDOMIZE, ANCHOR LAST 2
a. Iam making healthier choices

o.  Iam looking for foods that provide both energy
and satisfaction

C. |l am avoiding over-indulgence

d. I know what foods my stomach can handle and
what foods it can't

e. | am eating throughout the event rather than in
one sitting

f. 1 am going back to the classic foods | used to eat
g. Other (please specify)

h.  Prefer not to say [EXCLUSIVE]

22. What is your “secret recipe” for staying
energized and involved from the pre-game event
all the way to the end of the game? [Free text
response]

a. Free text
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o.

Not sure/nothing in particular

23. Compared to 3 years ago, is getting enough
protein in general more or less of a priority for you?
[Select one]

a.

® Q0O

Much more of a priority
Somewhat more of a priority
Neither more nor less of a priority
Somewhat less of a priority

Much less of a priority

24. Compared to 3 years ago, how much more or
less are you prioritizing getting enough protein to
have energy to attend events (homegating,
tailgating, etc.)? [Select one]

a.

® Q0O

Much more
Somewhat more
Neither more nor less
Somewhat less

Much less

25. Compared to 3 years ago, are you more or less
open to trying new tailgate/homegate foods?
[Select one]

a.
o.
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Much more open
Somewhat more open
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c. Neither more nor less open
d.  Somewhat less open
e. Much less open

Occasionally, the media may contact us wanting to
interview respondents in the survey for further
information to boost the article with qualitative data.
These experiential quotes are used to add something
unigue to their reporting and boost the authority of
the story which can then aid SEO performance.

To facilitate this, we sometimes ask respondents if
they're open to being contacted by the media for
further interview. This consent must be gained prior to
running the survey. This enables us to share certain
respondents with the media in adherence with our
data protection protocols. Please note, a
respondents’ answer to this question does not iImpact
their eligibility for the survey in any way.

26. We're looking to hear from people about their
tailgating and homegating preferences. If you
consent, you may be contacted for a short
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interview by phone or email from a journalist for
further comment. There is no financial incentive for
taking part, but your name and responses may be
cited in a national publication.

'm interested in participating

' not interested in participating

27. [SHOW IF “I'm interested in participating” in
PREVIOUS QUESTION] Please enter your details
below.

Name:
EMmail:
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