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SURVEY QUESTIONS:

Talker Research team members are memibers of the Market
Research Society (MRS) and the European Society for Opinion
and Marketing Research (ESOMAR).

Talker Research is also part of the Transparency Initiative through the
American Association for Public Opinion Research (AAPOR) — to view the
complete methodology as part of this initiative, please visit the Talker Research

Process and Methodoloqgy page.

For more information on the survey or any additional questions, please

contact: questions@talkerresearch.com
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PROJECT NAME: How Social Media is Transforming
Simple Meals Into Creative Cooking Experiences

SAMPLE: 2,000 social media users

SPLITS: Age, gender and region (single question cross for
Q19 x Q20 & single question cross for Q21 x Q22)

Survey Questions:

Demographic questions:

D1. What is your gender? [ SINGLE SELECT, MAINTAIN
ORDER]

Male

Female
Non-Binary
Other

Prefer not to say

KEEP NON-BINARY/OTHER/PNTS IN TOTAL, REMOVE FROM
GENDER SPLIT

QSEX. HIDDEN GENDER RECODE
. Male

B 1]
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2. Female

If D1=1, QSEX=Male
If D1=2, QSEX=Female

D2. What is your age?
[NUMERICAL OPEN-END; RANGE 0-99]
[TERMINATE IF UNDER 18]

D2a. Please select the year in which you were born.
[Dropdown list of years from 2008 to 1926]
[TERMINATE if age and birth year do not align +/- 1year]

QAGE: HIDDEN AGE RECODE BY GENERATION
IF D2a=1997-2008, QAGE=Generation Z

IF D2a=1981-1996, QAGE=Millennials

IF D2a=1965-1980, QAGE=Generation X

IF D20=1946-1964, QAGE=Baby Boomers

IF D2a=1927-1945, QAGE=Silent Generation

D3. Which state do you live in?
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[DROP DOWN OF 50 U.S. STATES AND “I DO NOT LIVE IN A
U.S. STATE".

TERMINATE IF OUTSIDE THE U.S.]
QRGNb5: HIDDEN REGION RECODE

. Northeast
2. Southeast
3. Southwest
4. Midwest

0. West

Screener Questions:

SQl. Do you currently use social media platforms such
as Facebook, Instagram, TikTok, YouTube, or similar
sites/apps? [Select one]

Yes [Continue]

No

Survey Questions:

1. Thinking about younger generations, do you
anticipate that more of them are learning to cook
from social media or from traditional family
recipes? [Select one]

a. Social media

research




o.  Traditional family recipes
c. Both eqgually
d.  Neither

2. Which of the following kinds of content do you
most enjoy consuming on social media? [Select up
to five] RANDOMIZE, ANCHOR LAST 1

a. Food (e.g., cooking, mukbangs, taste tests, ASMR,
etc.)

Pets/animals

Fashion/beauty

Lifestyle

Fitness/health

Money/finance

Entertainment (e.g, TV, music, sports, etc.)

News

Hobby-related content

HUMOor

Travel

Science/nature

DIY/crafts

Parenting/family

Gaming

Home/interior design

Relationships/dating

Fducation/learning
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s.  None of the above |Exclusive]

3. Which of the following do you tend to... [Select
one]

[GRID]

a. Trust more for recipes?

0. Reference more often for recipes?

[GRID BY]

. Socidl media

il.  Traditional cooklbooks

i.  Journalists/websites

iv. Chatbots/LLMs

v. No preference

4. Which of the following would you trust more to

follow a recipe from? [Select one]

a. A social media creator who creates food content
0. Your mom’s recipe

c. Botheqgually

d. Neither

5. How do you engage with recipes on social
media? [Select all that apply] RANDOMIZE, ANCHOR
LAST 2

a. |save them to revisit later

o.
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| follow them exactly when making a recipe

| use them as inspiration to build off of

| find new/unexpected dishes

| reference them when I'm looking for quick meal
ideas

g. Icomment on or discuss them with others

n. luse them to discover new ingredients or
technigques

.. Iwatch them purely for entertainment, without
cooking intent

] luse them to plan my weekly meals

k. I customize them to fit preferences

. Other (please specify)

M. | don't engage with recipes on social media
[Exclusive]

- 0O Q0

6. How many recipes do you currently have saved
across all of your social media accounts? [Select

one]

a. Lessthan 3
0. 35

c. 6-10

d. 115

e. 16-20

f. 21-30

g. 31-40
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7.

41-50

ol-60

ol-/0

/1-80

81-90

91-100
100+

What social media platforms are you most

inspired by when it comes to food, specifically?
[Select up to two] RANDOMIZE, ANCHOR LAST 2

a.

> Q@ ™o o 0 0

| S— —_—

8.

TikTok

INnstagram

Pinterest

X

Snapchat

Facebook

YouTube

Reddit

Other (please specify)

No social media platform in particular [Exclusive]

To the best of your memory, how many viral

social media recipes have you recreated within the
past year? (e.g., whipped coffee, fancy instant
noodles, etc.)? [Select one]
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a. 0 —None
o, 1-2

C. 39

d. 6-10

e. 115

f. 16-20

9. 21-30

h. 3+

9. [SKIPIF Q8 = 0] How many of those recipes...
[Select one]

[GRID]

a. Turned out successful?

b. Did you customize/put your own spin on?

Cc. Turned out better than the original?

[GRID BY]

. [SHOW RANGES UP TO SELECTION IN PREVIOUS
QUESTION]

10. [SKIP IF Q8 = 0] What was your favorite viral
recipe to recreate?
a. |Free text]

11. How many viral social media recipes are you
interested in trying over the next three months?
[Select one]
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a0

o, 1-2
c. 34
d. 56
e. /-10
f. 1-15
g. 1o+

12. Have you ever... [Select one]

[GRID]

a. Purchased a food product specifically because
you saw it on socidl media?

o.  Tried a new food because it went viral?

c. Tried "upgraded” instant ramen (e.g, adding an
egg, cheese, making it spicy, etc.) because of social
mMedia?

[GRID BY]

.. Yes

. No

iil.  Not sure

13. Have cooking videos on social media...
[GRID]

a. Made you a better cook?

o.  Made you want to try new foods?

C. Sparked your interest in cooking?
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d. Made you cook more at home?

e. Made you crave something because it kept
appearing on your feed?

[GRID BY]

. Yes

. No

.~ Not sure

14. How many times in an average week does
social media...

[GRID]

a. Inspire how you prepadre meals at home?

0. Encourage you to be creative with everyday

meals?

[GRID BY]

. Less often than once a week
i -2

. 3-b

Iv. 6-9

v. 10-12

vi. 13-15

vii. 16-20

Vil 21+

15. To what extent do you agree or disagree with
the following statements? [Select one]
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[GRID]

a.  “Social media has transformed the way | cook”

o.  “I'have the creativity necessary to create the next
viral recipe.”

[GRID BY]

.. Strongly agree

il.  Somewhat agree

. Neither agree nor disagree
Iv. Somewhat disagree

v. Strongly disagree

16. What, if anything, has social media taught you
about cooking? [Select all that apply] RANDOMIZE,
ANCHOR LAST 2

Cooking can be empowering

Cooking doesn't need to be complicated
Cooking doesn't need to take up a lot of time
You can adjust any recipe you want

Tasty meals don't need to start from scratch
Anyone can learn to cook, regardless of skill level
Small ingredient swaps can make a big
difference

h.  Cooking the same dish can look very different
across cultures

.. Cooking doesn't have to be boring or restrictive

. Inexpensive meals can be satisfying to eat/make
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k.  Seasonal and local ingredients can elevate a dish
. Other (please specify)
m. Nothing in particular [Exclusive]

17. Thinking about your experience in the kitchen,
how much or little has social media helped with...
[GRID]

a. Confidence?

b. Ability to be flexible/work with what you have?

c. Creative thinking?

d.  Having variety in meals?

e. Being able to relate to social media “chefs?”

[GRID BY]

. Very much
. Somewhat
. Alittle

Iv.  Not at all

18. How much more confident do you feel when
you can customize a recipe to your liking?

a. [SLIDER SCALE 1-100] [increments of 1] [left label 1% |
right label 100%]

0. Notsure

19. What s the quickest cooking time for a recipe
that you've ever seen on social media? [Select one]
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Less than 3 minutes
3-5 minutes

6-9 minutes

10-12 minutes

13-15 minutes

At least 15 minutes

"0 Q0 OO0

20. If you saw a recipe on social media that takes
less than [PIPE: answer selected in previous
question]...

[GRID]

a.  Would you be surprised by the little cook time?
0. Would you be interested in recreating a recipe
with that little cook time?

[GRID BY]

.. Yes

. No

iil.  Not sure

21. What is the cheapest total cost for a recipe that
you've ever seen on social media? [Select one]

a. Under $3
b. $3-5

c. $6-7

d. $8-9

e. Atleast $10
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22. If you saw a recipe on social media that cost
less than [PIPE: answer selected in previous
question]...

[GRID]

a.  Would you be surprised by the low price?

0. Would you be interested in recreating a recipe
that costs that little?

[GRID BY]

.. Yes

. No

iil.  Not sure

23. To what extent do you agree or disagree with
the following statements?

[GRID]

Q. ”Simple/reody—mode Meals are a customizable
base for creativity and self-expression in the kitchen.”
o.  “l've DIY'ed an original, gourmet creation in my
kitchen by dressing up simple/ready-made meals.”
c. "Social media has made unconventional food
combinations feel more normal.”

[GRID BY]

.. Strongly agree

il.  Somewhat agree

.~ Neither agree nor disagree
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Iv. Somewhat disagree
v. Strongly disagree

24. Thinking of the times you have “convenient” or
“instant” meals (e.g., noodles, frozen dinners, etc.),
are you more likely to eat them as they are, or add
things to make them better? [Select one]

a. Eatthem as they are

0. Add things to make them better

c. Both eqgually

25. [SHOW IF Q24 =B or C] Please describe what
you've added to a “convenient” or “instant” meal
to make it better.

a. |[Free text]

26. To what extent do you agree or disagree with
the following statement? “Liking spicy food is ‘part
of my personality.’” [Select one]

a.  Strongly agree

Somewhat agree

Neither agree nor disagree

Somewhat disagree

Strongly disagree
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27. How likely or unlikely are you to take a photo of
your finished recipe creationto share it as part of
a trend? [Select one]

a.  Very likely

Somewhat likely

Neither likely nor unlikely

Somewhat unlikely

Very unlikely

® Q0O

28. What are you using the following for when it
comes to cooking?

(GRID|

a. Al

0. Social media

[GRID BY] [select all that apply]
.. Recipe discovery

il.  Learning technigques

. Product discovery

Iv. Creating shopping lists

v. None of the above |[Exclusive]

Occasionally, the media may contact us wanting to
interview respondents in the survey for further
information to boost the article with qualitative data.
These experiential quotes are used to add something
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unigue to their reporting and boost the authority of
the story which can then aid SEO performance.

To facilitate this, we sometimes ask respondents if
they're open to being contacted by the media for
further interview. This consent must be gained prior to
running the survey. This enables us to share certain
respondents with the media in adherence with our
data protection protocols. Please note, @
respondents’ answer to this question does not impact
their eligibility for the survey in any way.

29. We're looking to hear from people who use
social media for cooking inspiration .If you
consent, you may be contacted for a short
interview by phone or email from a journalist for
further comment. There is no financial incentive for
taking part, but your name and responses may be
cited in a national publication.

'm interested in participating

' not interested in participating

30. [SHOW IF “I'm interested in participating” in
PREVIOUS QUESTION] Please enter your details
below.

Name:
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Email:
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