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SURVEY QUESTIONS: 

 
Talker Research team members are members of the Market 

Research Society (MRS) and the European Society for Opinion 

and Marketing Research (ESOMAR).  

 

Talker Research is also part of the Transparency Initiative through the 

American Association for Public Opinion Research (AAPOR) — to view the 

complete methodology as part of this initiative, please visit the Talker Research 

Process and Methodology page. 

 

For more information on the survey or any additional questions, please 

contact: questions@talkerresearch.com 
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PROJECT NAME:  The Real Picture 
SAMPLE: 2,000 American adults who are either currently 
planning a trip or have taken a trip in the last 6 months  
SPLITS: Age, gender, region and Q1  
 

 

Survey Questions: 

Demographic questions: 

D1. What is your gender? [SINGLE SELECT, MAINTAIN 
ORDER]      ​  

Male     
Female     
Non-Binary   
Other   
Prefer not to say ​  

  
KEEP NON-BINARY/OTHER/PNTS IN TOTAL, REMOVE FROM 
GENDER SPLIT ​  

QSEX. HIDDEN GENDER RECODE ​  

1.​ Male 
2.​Female 

 



 

If D1=1, QSEX=Male 
If D1=2, QSEX=Female  
  

D2.  What is your age?    ​  

[NUMERICAL OPEN-END; RANGE 0-99]   ​  

[TERMINATE IF UNDER 18]  ​  

  

D2a. Please select the year in which you were born.    ​  

[Dropdown list of years from 2008 to 1926]      

[TERMINATE if age and birth year do not align +/- 1 year] 

 QAGE: HIDDEN AGE RECODE BY GENERATION   
IF D2a=1997-2008, QAGE=Generation Z 
IF D2a=1981-1996, QAGE=Millennials 
IF D2a=1965-1980, QAGE=Generation X 
IF D2a=1946-1964, QAGE=Baby Boomers 
IF D2a=1927-1945, QAGE=Silent Generation 
  
D3.  Which state do you live in?    ​  

 [DROP DOWN OF 50 U.S. STATES AND “I DO NOT LIVE IN A 
U.S. STATE”.     ​  

 



 

TERMINATE IF OUTSIDE THE U.S.]    ​ 

QRGN5: HIDDEN REGION RECODE ​  

●      Northeast ​  
●      Southeast​  
●      Southwest​  
●      Midwest​  
●      West 

Screener Questions: 

SQ1. Which of the following applies to you? [select all 
that apply] 

a. ​ I have taken a leisure trip (e.g. vacation, road 
trip) in the past 6 months 
b. ​ I am currently planning a leisure trip 
c. ​ Neither [Exclusive] [Term] 

 
Survey Questions:      
1.​ [SPLIT] How frequently do you take leisure trips 
per year? [SELECT ONE] 
a.​ Once a year or less 
b.​ 2–3 times a year 
c.​ 4–5 times a year 
d.​ 6 or more times a year 
 

 



 

2.​ Which of the following best describes the type 
of travel you do most often? [SELECT UP TO 2] 
RANDOMIZE, ANCHOR LAST 1 
a.​ Family travel with children 
b.​ Outdoor and nature-based travel (hiking, 
camping, national parks, etc.) 
c.​ Urban travel (cities, culture, food, nightlife) 
d.​ Beach travel 
e.​ Road trips 
f.​ Luxury travel (resorts, etc.) 
g.​ Other (please specify) 
 
3.​ Where do you typically research a travel 
destination when planning a trip? [SELECT ALL THAT 
APPLY] RANDOMIZE, ANCHOR LAST 2 
a.​ Social media (Instagram, TikTok, Pinterest, etc.) 
b.​ Search engines (Google, etc.) 
c.​ AI-powered tools (ChatGPT, Google Gemini, etc.) 
d.​ Travel review sites (TripAdvisor, Yelp, etc.) 
e.​ Official tourism or government websites 
f.​ Travel blogs or influencer content 
g.​ Word of mouth / recommendations from people I 
know 
h.​ Print (magazines, books, articles, etc.) 
i.​ Travel agencies or booking platforms (Expedia, 
Airbnb, etc.) 

 



 

j.​ Other (please specify) 
k.​ N/A — I don’t do any research [Exclusive] 
 
4.​ When deciding on a destination, how much do 
photos and videos influence your decision? [SELECT 
ONE] 
a.​ Not at all influential 
b.​ Slightly influential 
c.​ Moderately influential 
d.​ Very influential 
e.​ Extremely influential 
 
5.​ How much do you agree with the following 
statement? "I would not book a trip to a destination 
without first seeing photos of it." [SELECT ONE] 
a.​ Strongly agree 
b.​ Somewhat agree 
c.​ Neither agree nor disagree 
d.​ Somewhat disagree 
e.​ Strongly disagree 
 
6.​ Which factors matter most to you when 
choosing a destination? [SELECT TOP 3] 
RANDOMIZE, ANCHOR LAST 2 
a.​ Photos and/or videos of the destination 
b.​ Reviews and ratings 

 



 

c.​ Price and travel costs 
d.​ Recommendations from friends or family 
e.​ Editorial content or travel articles 
f.​ Other (please specify) 
g.​ No factors in particular [Exclusive] 
 
7.​ [SHOW IF Q6 = A] For which types of trips do you 
rely most heavily on photos and videos when 
planning? [SELECT ALL THAT APPLY] RANDOMIZE, 
ANCHOR LAST 1 
a.​ Outdoor and nature-based trips (hiking, national 
parks, scenic landscapes) 
b.​ Beach or resort trips 
c.​ Urban and city trips (food, culture, nightlife) 
d.​ Road trips 
e.​ Family-friendly destination trips 
f.​ Adventure or activity-based trips (skiing, rafting, 
etc.) 
g.​ I rely on photos equally for all trip types [Exclusive] 
 
8.​ How confident or unconfident are you that the 
photos you have encountered when researching 
travel destinations within the past few years 
accurately represent those places in real life? 
[SELECT ONE] 
a.​ Very confident 

 



 

b.​ Somewhat confident 
c.​ Neither confident nor unconfident 
d.​ Somewhat unconfident 
e.​ Very unconfident 
 
9.​ How familiar or unfamiliar are you with photos 
or visuals created entirely by artificial intelligence 
(AI)? [SELECT ONE] 
a.​ I didn't know it was possible to create images 
entirely from AI 
b.​ I’m aware that they exist, but I’m unsure if I’ve ever 
seen them 
c.​ I think I’ve seen AI-generated images, but I’m not 
sure 
d.​ I’ve seen an occasional AI-generated image 
(online, via social media, etc.) 
e.​ I regularly see AI-generated images (online, via 
social media, etc.) 
 
10.​ How often do you think you encounter 
AI-generated images when researching travel 
destinations online? [SELECT ONE] 
a.​ Never 
b.​ Rarely 
c.​ Sometimes 
d.​ Often 

 



 

e.​ Very often 
 
11.​ Have you ever arrived at a destination and 
found it looked different from the photos you saw 
while planning your trip? [SELECT ONE] 
a.​ Yes, and it was a major difference 
b.​ Yes, but it was a minor difference 
c.​ No 
d.​ I'm not sure 
 
12.​ [SHOW IF Q11=A or B] Do you think the photos 
you saw when planning the trip were 
AI-generated? [SELECT ONE] 
a.​ Yes, I believe they were AI-generated 
b.​ Possibly, but I'm not sure 
c.​ No, I think they were real but misleading or 
outdated 
d.​ I never considered it at the time 
 
13.​ [SHOW IF Q11 = A or B] How did that experience 
change the way you research travel destinations? 
[SELECT ALL THAT APPLY] RANDOMIZE, ANCHOR LAST 
2 
a.​ I now rely more on an official visitor bureau or 
destination sources 

 



 

b.​ I seek out user-generated photos or videos rather 
than polished campaign imagery 
c.​ I look for recent photos specifically 
d.​ I use AI tools to cross-reference what I find 
e.​ I ask people I know rather than relying on images 
f.​ Other (please specify) 
g.​ It didn't really change my approach [EXCLUSIVE] 
 
14.​ How confident are you in your ability to tell the 
difference between a real photograph and an 
AI-generated image? [SELECT ONE] 
a.​ Extremely confident 
b.​ Very confident 
c.​ Somewhat confident 
d.​ Not very confident 
e.​ Not at all confident 
 
START COMPARISON TEST 
 
15.​ Looking at these two photographs of a travel 
destination, which do you believe is the real, 
unaltered photograph? [SELECT ONE] [Lake] 
a.​ Image A [real one] 
b.​ Image B [AI one] 
c.​ I believe both images are real and unaltered 
d.​ I believe both images are AI-generated 

 



 

e.​ I don’t know 
 
16.​ Looking at these two photographs of a travel 
destination, which do you believe is the real, 
unaltered photograph? [SELECT ONE] [Grand 
Canyon] 
a.​ Image A [AI one] 
b.​ Image B [real one] 
c.​ I believe both images are real and unaltered 
d.​ I believe both images are AI-generated 
e.​ I don’t know 
 
17.​ Looking at these two photographs of a travel 
destination, which do you believe is the real, 
unaltered photograph? [SELECT ONE] [Beach] 
a.​ Image A [AI one] 
b.​ Image B [real one] 
c.​ I believe both images are real and unaltered 
d.​ I believe both images are AI-generated 
e.​ I don’t know 
 
END COMPARISON TEST. RESPONDENTS WHO 
SELECTED CORRECT IMAGE ON Q15, Q16 & Q17 - SKIP 
TO QUESTION 21 
 

 



 

Ahead of each of the next three questions, show 
this text: One or more of the images you selected 
was actually 100% AI-generated from a text 
prompt. 
 
18.​ [Route respondents who selected the 
AI-generated image, “C” “D” or “E” ON at least ONE 
of questions 15, 16 and/or 17] Knowing that you 
couldn’t tell the difference between an AI image 
and a real, unaltered image, how do you feel? 
[SELECT ONE] 
a.​ Surprised, I was confident in my answer 
b.​ Not surprised, I had a feeling it might be AI 
c.​ Unsettled or concerned 
d.​ Indifferent, I'm not sure it matters 
 
19.​ [Route respondents who selected the 
AI-generated image, “C” “D” or “E” ON at least ONE 
of questions 15, 16 and/or 17] Knowing you couldn't 
identify all of the AI-generated images, how 
concerned are you that AI imagery may be 
influencing your travel decisions without your 
awareness? [SELECT ONE] 
a.​ Not at all concerned 
b.​ Slightly concerned 
c.​ Moderately concerned 

 



 

d.​ Very concerned 
e.​ Extremely concerned 
 
20.​ [Route respondents who selected the 
AI-generated image, “C” “D” or “E” ON at least ONE 
of questions 15, 16 and/or 17] Has this changed how 
you think about the photos you've encountered 
while planning past trips? [SELECT ONE] 
a.​ Yes, I'm now questioning images I previously 
trusted 
b.​ Somewhat, it's made me more skeptical going 
forward 
c.​ Not really, I don't think it affects me much 
d.​ No, I don't think AI imagery is widespread enough 
to matter 
 
21.​ When researching a destination, which sources 
do you trust most to show you accurate, unaltered 
imagery? [SELECT UP TO 3] RANDOMIZE, ANCHOR 
LAST 1 
a.​ Official visitor bureau or destination websites 
b.​ Social media posts from real travelers 
c.​ Photos from people I know personally 
d.​ Travel brand or tourism campaign materials 
e.​ Travel bloggers or influencers 
f.​ Editorial travel publications 

 



 

g.​ AI-generated travel guides 
h.​ Booking platforms (Airbnb, Expedia, etc.) 
i.​ None of the above [Exclusive] 
 
22.​ Would you be more or less likely to trust 
imagery from a destination that had a formal 
certification confirming its photos are real and 
unaltered? [SELECT ONE] 
a.​ Yes, significantly more likely 
b.​ Yes, somewhat more likely 
c.​ It wouldn't make a difference to me 
d.​ No, I'd be skeptical of the certification itself 
e.​ I'm not sure 
 
23.​ If a destination or tourism board offered a 
guarantee that all of its imagery was AI-free and 
unaltered, how much would that factor into your 
decision to visit? [SELECT ONE] 
a.​ Not a factor at all 
b.​ A minor factor, I would appreciate the verification, 
but it wouldn’t change my decision 
c.​ A moderate factor, it might sway me to visit 
d.​ A major factor, it would convince me to visit 
 
24.​ How much do you agree or disagree with the 
following statement? "I am increasingly unsure 

 



 

whether travel photos I see online are real." [SELECT 
ONE] 
a.​ Strongly agree 
b.​ Somewhat agree 
c.​ Neither agree nor disagree 
d.​ Somewhat disagree 
e.​ Strongly disagree 
 
25.​ Thinking about the future of travel planning, 
which of the following concerns you most? [SELECT 
ONE] 
a.​ Being misled by AI-generated imagery that 
doesn't reflect reality 
b.​ Overcrowded destinations that look different in 
person 
c.​ Outdated photos that no longer reflect a 
destination's current state 
d.​ Staged or heavily edited photos that distort 
expectations 
e.​ I'm not concerned about any of these 
 
26.​ Overall, how much do you trust the travel 
industry to show you honest, accurate imagery? 
[SELECT ONE] 
a.​ Not at all 
b.​ Slightly 

 



 

c.​ Moderately 
d.​ Very  
e.​ Extremely 
 
27.​ Which of the following best describes your view 
of AI-generated imagery in travel advertising, 
social media and other online sources? [SELECT 
ONE] 
a.​ It's a serious problem that is actively misleading 
travelers 
b.​ It's a growing concern but not yet widespread 
enough to affect most people 
c.​ It's a minor issue, travelers are savvy enough to 
recognize it 
d.​ It's not a problem, AI imagery is just another form 
of creative advertising 
e.​ I don't have a strong opinion on it 
 
28.​ How much do you agree with the following 
statement? “AI-generated imagery in travel 
content is inevitable — the best I can do is learn to 
spot it myself.” [SELECT ONE] 
a.​ Strongly agree 
b.​ Somewhat agree 
c.​ Neither agree nor disagree 
d.​ Somewhat disagree 

 



 

e.​ Strongly disagree 
 
 
 
Occasionally, the media may contact us wanting to 
interview respondents in the survey for further 
information to boost the article with qualitative data. 
These experiential quotes are used to add something 
unique to their reporting and boost the authority of 
the story which can then aid SEO performance. 
 
To facilitate this, we sometimes ask respondents if 
they’re open to being contacted by the media for 
further interview. This consent must be gained prior to 
running the survey. This enables us to share certain 
respondents with the media in adherence with our 
data protection protocols. Please note, a 
respondents’ answer to this question does not impact 
their eligibility for the survey in any way. 
 
3.​ We’re looking to hear from people on 
AI-generated imagery as it relates to travel. If you 
consent, you may be contacted for a short 
interview by phone or email from a journalist for 
further comment. There is no financial incentive for 

 



 

taking part, but your name and responses may be 
cited in a national publication. 
I’m interested in participating 
I’m not interested in participating 
 
4.​ [SHOW IF “I’m interested in participating” in 
PREVIOUS QUESTION] Please enter your details 
below. 
Name:  
Email:  
 

 


