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SURVEY QUESTIONS: 

 
Talker Research team members are members of the Market 

Research Society (MRS) and the European Society for Opinion 

and Marketing Research (ESOMAR).  

 

Talker Research is also part of the Transparency Initiative through the 

American Association for Public Opinion Research (AAPOR) — to view the 

complete methodology as part of this initiative, please visit the Talker Research 

Process and Methodology page. 

 

For more information on the survey or any additional questions, please 

contact: questions@talkerresearch.com 
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PROJECT NAME: All things ice cream   
SAMPLE: 2,000 nationally representative Americans  
SPLITS: Age, gender and region 
 

 

 

Survey Questions: 

1. What is your gender? [SINGLE SELECT, MAINTAIN 
ORDER]            

1.​ Male       
2.​Female       
3.​Non-Binary     
4.​Other     
5.​Prefer not to say       

  

KEEP NON-BINARY/OTHER/PNTS IN TOTAL, REMOVE FROM 
GENDER SPLIT       

QSEX. HIDDEN GENDER RECODE       

1.​ Male  
2.​Female   

If D1=1, QSEX=Male  

If D1=2, QSEX=Female   

 



 

  

D2.  What is your age in years?          

[NUMERICAL OPEN-END; RANGE 0-99]         

[TERMINATE IF UNDER 18]        

  

D2a. Please select the year in which you were born.          

[Dropdown list of years from 2008 to 1927]       

[TERMINATE if age and birth year do not align +/- 1 year]  

 QAGE: HIDDEN AGE RECODE BY GENERATION     

IF D2a=1997-2008, QAGE=Generation Z  

IF D2a=1981-1996, QAGE=Millennials  

IF D2a=1965-1980, QAGE=Generation X  

IF D2a=1946-1964, QAGE=Baby Boomers  

IF D2a=1927-1945, QAGE=Silent Generation   

  

D3.  Which state do you live in?          

 [DROP DOWN OF 50 U.S. STATES AND “I DO NOT LIVE IN A 
U.S. STATE”.           

 



 

TERMINATE IF OUTSIDE THE U.S.]          

QRGN5: HIDDEN REGION RECODE       

1.​ Northeast       
2.​Southeast      
3.​Southwest      
4.​Midwest      
5.​West      

  

Survey Questions: 
Info1. Ice cream is defined as “a stirred-frozen dairy 
product with the required milkfat, milk solids, weight, 
ingredients, and production characteristics to meet 
the legal standard.” In contrast, a “frozen dairy 
dessert” is defined as “a dairy-based product that 
lacks one or more required characteristics needed to 
meet the legal ice cream standard.” Please keep both 
definitions in mind when answering the following 
survey questions.       
 
1.​ In general, when you buy      ice cream      at the 
grocery store, how confident are you that it 
actually meets the legal definition for ice cream? 
[select one] 
a.​ Very confident 

 



 

b.​ Somewhat confident 
c.​ Neither confident nor unconfident 
d.​ Somewhat unconfident       
e.​ Very unconfident 
f.​ Prefer not to say 
 
2.​ Now that you know the difference between ice 
cream and a frozen dairy dessert, which of the 
following statements is/are true about you? [select 
all that apply] RANDOMIZE. ANCHOR LAST 3 
a.​ I feel frustrated that there’s a difference 
b.​ I feel surprised that there’s a difference 
c.​ I’m curious to learn more about the difference 
d.​ I feel like I’ve been making uninformed purchases 
when purchasing ice cream 
e.​ I feel motivated to check labels more carefully 
when looking to purchase ice cream now 
f.​ Other (please specify)    
g.​ Unbothered – I don’t think the difference matters  
[EXCLUSIVE] 
 
N/A: I don’t feel any way in particular [EXCLUSIVE] 
 
3.​ Before today, were you aware that ice cream 
has a legal definition? [select one] 
a.​ Yes 

 



 

b.​ No      
c.​ I don’t remember/Not sure 
 
4.​ Have you ever accidentally purchased a frozen 
dairy dessert because you assumed/thought it was 
actually ice cream? [select one] 
a.​ Yes 
b.​ No 
c.​ I don’t remember 
 
5.​ [SHOW IF Q4 = A] When you realized that you 
accidentally purchased a frozen dairy dessert 
rather than ice cream     , how did you feel? [select 
all that apply] 
a.​ Disappointed 
b.​ Frustrated 
c.​ Indifferent – it tasted fine [EXCLUSIVE] 
d.​  
e.​ None of the above/Not sure [EXCLUSIVE] 
 
6.​ Knowing the difference between “ice cream” 
and a “frozen dairy dessert,” how likely are you to 
check the label before purchasing a frozen treat? 
[select one] 
a.​ Very likely 
b.​ Somewhat likely 

 



 

c.​ Neither likely nor unlikely 
d.​ Somewhat unlikely 
e.​ Very unlikely 
f.​ Prefer not to say 
      
 
7.​ How much do you agree or disagree with the 
following statements? [select one grid] 
GRID 
a.​      “These days, I’m more ingredient-conscious 
than ever.” 
b.​ “These days, I’m more ingredient-conscious than 
ever when purchasing ice cream.” 
GRID BY 
i.​ Strongly agree 
ii.​ Somewhat agree 
iii.​ Neither agree nor disagree 
iv.​ Somewhat disagree 
v.​ Strongly disagree 
  
8.​ [SHOW IF Q7 = I OR II FOR EITHER STATEMENT] 
What’s driving your increased attention to 
ingredients? [select all that apply] RANDOMIZE. 
ANCHOR LAST 2 
a.​ Social media/influencers I follow 
b.​ News coverage about food/labeling 

 



 

c.​ Personal wellness goals 
d.​ Advice from family and friends 
e.​ A general desire to be more aware of what’s in 
my food and desserts  
f.​ Other (please specify) 
g.​ Nothing in particular     [EXCLUSIVE] 
 
9.​ How much do you agree or disagree with the 
following statements? [select one grid] 
GRID 
a.​ “I want the desserts I eat to have ingredients I 
recognize.” 
b.​ “I want the desserts I eat to have ingredients I can 
pronounce.” ” 
c.​ “I want the desserts I eat to have the 
highest-quality ingredients possible.” 
GRID 
i.​ Strongly agree 
ii.​ Somewhat agree 
iii.​ Neither agree nor disagree 
iv.​ Somewhat disagree 
v.​ Strongly disagree 
 
10.​ When shopping for ice cream, how often do you 
read the label before choosing what to buy? [select 
one] 

 



 

a.​ Always 
b.​ Often 
c.​ Sometimes 
d.​ Rarely 
e.​ Never 
f.​ Not sure 
 
11.​ How important is “creaminess” to you when 
eating ice cream? [select one] 
a.​ Very important 
b.​ Somewhat important 
c.​ A little bit important 
d.​ Not important at all 
e.​ Not sure 
 
12.​ When you pick up a pint of ice cream, what are 
the top things you're looking for? [select up to 
three] RANDOMIZE. ANCHOR LAST 1 
a.​ Flavor/taste 
b.​ Creaminess/texture 
c.​ Price 
d.​ Ingredient quality 
e.​ Low calorie/reduced fat 
f.​ Specific ingredients 
g.​ Nothing in particular/Not sure [EXCLUSIVE] 
 

 



 

13.​ What are your favorite ice cream brands to buy 
at the grocery store? [select up to three] 
RANDOMIZE. ANCHOR LAST 2 
a.​ Ben & Jerry's 
b.​ Häagen-Dazs 
c.​ Breyers 
d.​ Blue Bell 
e.​ Tillamook 
f.​ Talenti 
g.​ Baskin-Robbins 
h.​ Turkey Hill 
i.​ Friendly's 
j.​ Halo Top 
k.​ Edy's 
l.​ Blue Bunny 
m.​ Dreyer's 
n.​ Magnum 
o.​ Jeni's Splendid Ice Creams 
p.​ Van Leeuwen 
q.​ Other (please specify) 
r.​ None of the above [EXCLUSIVE] 
 
14.​ In your opinion, what are the best ice cream 
flavors? [select up to five] RANDOMIZE. ANCHOR 
LAST 2 
a.​ Vanilla 

 



 

b.​ Chocolate 
c.​ Strawberry 
d.​ Mint chocolate chip 
e.​ Cookies & cream 
f.​ Cookie dough 
g.​ Rocky road 
h.​ Butter pecan 
i.​ Coffee 
j.​ Pistachio 
k.​ Neapolitan 
l.​ Chocolate chip 
m.​ Peanut butter 
n.​ Birthday cake 
o.​ Salted caramel 
p.​ Other (please specify) 
q.​ Nothing in particular [EXCLUSIVE]  
 
15.​ In your opinion, what are the best ice cream 
toppings? [select up to five] RANDOMIZE. ANCHOR 
LAST 2 
a.​ Hot fudge 
b.​ Sprinkles 
c.​ Whipped cream 
d.​ Caramel sauce 
e.​ Cookie dough 
f.​ Brownie pieces 

 



 

g.​ Crushed Oreos 
h.​ Peanuts 
i.​ M&M's 
j.​ Maraschino cherries 
k.​ Strawberries 
l.​ Waffle cone pieces 
m.​ Coconut flakes 
n.​ Gummy bears 
o.​ Chocolate chips 
p.​ Walnuts 
q.​ Marshmallows  
r.​ Other (please specify) 
s.​ Nothing in particular [EXCLUSIVE] 
 
16.​ In your opinion, what is the better way to eat ice 
cream? [select one] 
a.​ In a cone 
b.​ In a bowl/cup 
c.​ Not sure 
 
17.​ In the past month, which form     s of ice cream 
have you purchased? [select all that apply] 
a.​ Pints 
b.​ Bars/novelties 
c.​ Sandwiches 
d.​ Scoop shop/soft serve 

 



 

e.​ Tub/carton 
f.​ I haven't bought ice cream recently [EXCLUSIVE] 
g.​ I don’t remember [EXCLUSIVE] 
 
18.​ Is ice cream… [select one grid] 
GRID 
a.​ One of your favorite desserts? 
b.​ Your all-time favorite dessert? 
GRID BY 
i.​ Yes 
ii.​ No 
iii.​ Not sure/Prefer not to say 
 
19.​ How much ice cream do you eat during a 
typical week? Please think of 1 scoop as a standard, 
4-ounce scoop of ice cream. 
a.​ Sliding scale 0 – 30 [increments of 1] [Left label 0 
scoops: Right label 30 or more scoops]   
b.​ Not sure/Prefer not to say 
 
20.​ How much do you agree or disagree with the 
following statement? “I’m an ice cream fanatic.” 
[select one] 
a.​ Strongly agree 
b.​ Somewhat agree 
c.​ Neither agree nor disagree 

 



 

d.​ Somewhat disagree 
e.​ Strongly disagree 
 
21.​ Have you ever judged someone’s personality 
based on their favorite ice cream flavor? [select 
one] 
a.​ Yes 
b.​ No 
c.​ I don’t remember/Prefer not to say 
 
22.​ Do you… [select one grid] 
GRID 
a.​ Keep ice cream in your freezer at all times? 
b.​ Buy ice cream as part of every single grocery 
shopping trip? 
GRID BY 
i.​ Yes 
ii.​ No 
iii.​ I don’t remember/Prefer not to say 
 
23.​ Have you ever hidden ice cream from family 
members or roommates so they wouldn’t eat it? 
[select one] 
a.​ Yes 
b.​ No 
c.​       

 



 

d.​ I don’t remember/Prefer not to say 
 
 
Occasionally, the media may contact us wanting to 
interview respondents in the survey for further 
information to boost the article with qualitative data. 
These experiential quotes are used to add something 
unique to their reporting and boost the authority of 
the story which can then aid SEO performance. 
 
To facilitate this, we sometimes ask respondents if 
they’re open to being contacted by the media for 
further interview. This consent must be gained prior to 
running the survey. This enables us to share certain 
respondents with the media in adherence with our 
data protection protocols. Please note, a 
respondents’ answer to this question does not impact 
their eligibility for the survey in any way. 
 
 
24.​ We’re looking to hear from everyday 
Americans. If you consent, you may be contacted 
for a short interview by phone or email from a 
journalist for further comment. There is no financial 
incentive for taking part, but your name and 
responses may be cited in a national publication. 

 



 

I’m interested in participating 
I’m not interested in participating 
 
25.​ [SHOW IF “I’m interested in participating” in 
PREVIOUS QUESTION] Please enter your details 
below. 
Name:  
Email:  
 

 


