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SURVEY QUESTIONS: 

 
Talker Research team members are members of the Market 

Research Society (MRS) and the European Society for Opinion 

and Marketing Research (ESOMAR).  

 

Talker Research is also part of the Transparency Initiative through the 

American Association for Public Opinion Research (AAPOR) — to view the 

complete methodology as part of this initiative, please visit the Talker Research 

Process and Methodology page. 

 

For more information on the survey or any additional questions, please 

contact: questions@talkerresearch.com 

 

 

 

 

 

https://talkerresearch.com
https://talkerresearch.com/methodology
mailto:questions@talkerresearch.com


 

PROJECT NAME: SUMMER FOMO 
Sample: 2,000 gen pop 
Splits: Age, gender and region 
 
 
 

Survey Questions: 

1. What is your gender? [SINGLE SELECT, MAINTAIN 
ORDER]      ​  

1.​ Male ​  
2.​Female ​ 
3.​Non-Binary   
4.​Other   
5.​Prefer not to say ​  

  
KEEP NON-BINARY/OTHER/PNTS IN TOTAL, REMOVE FROM 
GENDER SPLIT ​  

QSEX. HIDDEN GENDER RECODE ​  

1.​ Male 
2.​Female 

If D1=1, QSEX=Male 
If D1=2, QSEX=Female  
 



 

  

D2.  What is your age in years?    ​  

[NUMERICAL OPEN-END; RANGE 0-99]   ​  

[TERMINATE IF UNDER 18]  ​  

  

D2a. Please select the year in which you were born.    ​  

[Dropdown list of years from 2008 to 1927]      

[TERMINATE if age and birth year do not align +/- 1 year] 

 QAGE: HIDDEN AGE RECODE BY GENERATION   
IF D2a=1997-2008, QAGE=Generation Z 
IF D2a=1981-1996, QAGE=Millennials 
IF D2a=1965-1980, QAGE=Generation X 
IF D2a=1946-1964, QAGE=Baby Boomers 
IF D2a=1927-1945, QAGE=Silent Generation 
  
D3.  Which state do you live in?    ​  

 [DROP DOWN OF 50 U.S. STATES AND “I DO NOT LIVE IN A 
U.S. STATE”.     ​  

TERMINATE IF OUTSIDE THE U.S.]    ​ 

QRGN5: HIDDEN REGION RECODE ​  
 



 

1.​ Northeast ​  
2.​Southeast​  
3.​Southwest​  
4.​Midwest​  
5.​West   

Survey Questions: 

1.​ Have you taken a vacation so far this summer? 
[select one] 

a.​Yes 
b.​No 

 
2.​Do you feel you’ve had enough vacation time this 

summer? [select one] 
a.​Yes 
b.​No 

 
3.​To what extent do you agree or disagree with the 

following statement? “I feel I’ve made the most of 
my summer so far.” [select one] 

a.​Strongly agree 
b.​Somewhat agree 
c.​Neither agree nor disagree 
d.​Somewhat disagree 
e.​Strongly disagree 

  

 



 

4.​Out of the statements below, which statement best 
describes your summer so far? [select one] 
[RANDOMIZE, ANCHOR LAST 2] 

a.​I've done everything I wanted to do 
b.​I've done most of what I wanted 
c.​I've done some things but still have a lot left 
d.​I haven't done as much as I'd hoped 
e.​I feel like summer has gotten away from me 
f.​ I'm hoping to fit in one more trip before summer 

ends 
g.​My summer plans changed because of work 
h.​My summer plans changed because of finances 
i.​ I never really make summer plans 
j.​ None of the above [EXCLUSIVE] 

  
5.​Have you ever booked a vacation within two weeks 

of departure? [select one] 
a.​Yes 
b.​No 

  
6.​Why would you consider booking a last-minute 

travel deal? [select all that apply] [RANDOMIZE, 
ANCHOR LAST 1] 

a.​It’s nice to fantasize about taking a trip 
b.​It’s a good stress reliever 
c.​I like feeling there’s a chance it could happen 

 



 

d.​It makes my summer feel more exciting 
e.​It makes me feel spontaneous 
f.​ The deal price is too good to let pass by 
g.​None of the above [EXCLUSIVE] 

  
7.​[SHOW IF Q5 = A] How much do you estimate 

you’ve saved from booking last-minute travel 
deals? 

a.​Less than $100 
b.​$100–$249 
c.​$250–$499 
d.​$500–$999 
e.​$1,000–$1,999 
f.​ $2,000–$4,999 
g.​$5,000 or more 
h.​Not sure / Prefer not to say 

 
8.​How often do you search for "last-minute travel 

deals"? [select one] 
a.​Daily 
b.​Several times a week 
c.​About once a week 
d.​A few times a month 
e.​About once a month 
f.​ A few times a year 
g.​Less often than once a year 

 



 

h.​I've searched before but not recently 
i.​ Never 

 
9.​[SHOW IF Q5 = A] What are the reasons you have 

booked a last-minute trip? [select all that apply] 
[RANDOMIZE, ANCHOR LAST 2] 

a.​Stress at work 
b.​I went through a breakup 
c.​I got a new job 
d.​To celebrate a special occasion 
e.​To create new memories/anecdotes 
f.​ Stress at home (with family) 
g.​I wanted a romantic getaway 
h.​Other (please specify) 
i.​ None of the above [EXCLUSIVE] 

 
10.​ Which of the following, if any, would most likely 

motivate you to book a last-minute vacation? 
[select up to three] [RANDOMIZE, ANCHOR LAST 1] 

a.​Finding a great travel deal 
b.​Needing a break from work 
c.​Vacation FOMO (fear of missing out) 
d.​Friends inviting me 
e.​Family inviting me 
f.​ Seeing vacation photos on social media 
g.​A long weekend 

 



 

h.​Unexpected time off 
i.​ Good weather 
j.​ Celebrating a special occasion 
k.​Wanting to use unused PTO 
l.​ None of the above [EXCLUSIVE] 

                    
11.​[SHOW IF Q8 = A, B, C, D, E, F, G, H] Where are you 

most likely to look for last-minute vacation deals? 
[select up to three] [RANDOMIZE, ANCHOR LAST 2] 

a.​Travel booking websites 
b.​Airline websites 
c.​Hotel websites 
d.​Vacation package websites 
e.​Travel apps 
f.​ Email newsletters 
g.​Social media 
h.​Friends or family 
i.​ Search engines 
j.​ Other 
k.​None of the above [EXCLUSIVE] 

  
12.​Have you ever booked a trip because you found an 

unusually good travel deal? [select one] 
a.​Yes 
b.​No 

 
 



 

13.​Which factors are most important when deciding 
whether to take a last-minute vacation? [select up 
to three] [RANDOIZE, ANCHOR LAST 1] 

a.​Price 
b.​Destination 
c.​Available vacation time 
d.​Flight availability 
e.​Hotel availability 
f.​ Weather 
g.​Travel companions' schedules 
h.​Length of trip 
i.​ Ease of planning 
j.​ None of the above [EXCLUSIVE] 

 
14.​ How much notice do you ideally like before taking 

a vacation? [select one] 
a.​Less than one week 
b.​1-2 weeks 
c.​3-4 weeks 
d.​1-2 months 
e.​3 months 
f.​ 4-6 months 
g.​More than 6 months 

  
15.​ [SHOW IF Q1 = A] What would be the biggest 

barriers preventing you from taking another 
 



 

vacation this summer? [select up to three] 
[RANDOMIZE, ANCHOR LAST 1] 

a.​Cost 
b.​Limited PTO 
c.​Family responsibilities 
d.​Work commitments 
e.​Stress of planning 
f.​ Difficulty coordinating schedules 
g.​Health concerns 
h.​No interest in taking another vacation 

[EXCLUSIVE] 
  

16.​ If you found an affordable vacation package 
today, how likely would you be to book it before 
summer ends? [select one] 

a.​Very likely 
b.​Somewhat likely 
c.​Neither likely nor unlikely 
d.​Somewhat unlikely 
e.​Very unlikely 

 
17.​How often do vacations you see on social media 

make you want to travel? [select one] 
a.​Always 
b.​Often 
c.​Sometimes 

 



 

d.​Rarely 
e.​Never 

  
18.​ Which type of social media content is most likely 

to inspire you to book a trip? [select up to three] 
[RANDOMIZE, ANCHOR LAST 1] 

a.​Friends' vacation photos 
b.​Influencer content 
c.​Hotel or resort videos 
d.​Beach photos 
e.​Family vacation content 
f.​ Travel deals 
g.​Destination guides 
h.​Food content 
i.​ Adventure activities 
j.​ None of the above [EXCLUSIVE] 

  
19.​ Which of the following statements best describe 

your approach to finding travel deals? [select all 
that apply] [RANDOMIZE, ANCHOR LAST 1] 

a.​I constantly look for deals 
b.​I subscribe to deal alerts 
c.​I compare multiple travel sites 
d.​I wait for sales 
e.​I only search when planning a trip 
f.​ I rely on recommendations 

 



 

g.​I book directly with brands 
h.​I don't usually compare prices 
i.​ Price isn't my main concern 
j.​ Not sure [EXCLUSIVE] 

 
20.​ If you booked a last-minute vacation, where 

would you most likely travel? [select up to three] 
[RANDOMIZE, ANCHOR LAST 1] 

a.​Beach destination 
b.​National parks 
c.​Major city 
d.​Tropical destination 
e.​Small town 
f.​ International destination 
g.​Island destination 
h.​Cruise 
i.​ Staycation 
j.​ Not sure [EXCLUSIVE] 

  
21.​Which expenses concern you the most when 

booking a vacation? [select up to three] 
[RANDOMIZE, ANCHOR LAST 1] 

a.​Airfare 
b.​Hotel 
c.​Food 
d.​Activities 

 



 

e.​Rental car 
f.​ Gas 
g.​Travel insurance 
h.​None of the above [EXCLUSIVE] 

  
22.​ Have rising travel costs caused you to delay or 

cancel vacation plans in the past year? [select 
one] 

a.​Yes 
b.​No 

  
23.​  When you think about the end of summer, which 

of the following feelings describes how you feel? 
[select all that apply] [RANDOMIZE, ANCHOR LAST 
1] 

a.​Excited to fit in one more trip 
b.​Relaxed 
c.​Regretful that I didn't travel more 
d.​Stressed about money 
e.​Feeling busy with work 
f.​ Ready for fall 
g.​Not sure [EXCLUSIVE] 

 
24.​ If you were to take one more vacation before 

summer ends, what would be your biggest reasons 

 



 

for doing so? [select up to three] [RANDOMIZE, 
ANCHOR LAST 1] 

a.​To relax 
b.​Spend time with family 
c.​Spend time with friends 
d.​Visit somewhere new 
e.​Take advantage of a great deal 
f.​ Avoid missing out on traveling this summer ​ 
g.​Use remaining PTO 
h.​Celebrate a special occasion 
i.​ Escape everyday stress 
j.​ None of the above [EXCLUSIVE] 

  
Occasionally, the media may contact us 
wanting to interview respondents in the survey 
for further information to boost the article with 
qualitative data. These experiential quotes are 
used to add something unique to their reporting 
and boost the authority of the story which can 
then aid SEO performance. 
  
To facilitate this, we sometimes ask respondents 
if they’re open to being contacted by the media 
for further interview. This consent must be 
gained prior to running the survey. This enables 
us to share certain respondents with the media 

 



 

in adherence with our data protection protocols. 
Please note, a respondents’ answer to this 
question does not impact their eligibility for the 
survey in any way. 
  

25.​ We’re looking to hear from people who search for 
last minute travel deals. If you consent, you may be 
contacted for a short interview by phone or email 
from a journalist for further comment. There is no 
financial incentive for taking part, but your name 
and responses may be cited in a national 
publication. 
I’m interested in participating 
I’m not interested in participating 
  

26.​ [SHOW IF “I’m interested in participating” in 
PREVIOUS QUESTION] Please enter your details 
below. 
Name: 
Email: 
 

 


