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SURVEY QUESTIONS:

Talker Research team members are memibers of the Market
Research Society (MRS) and the European Society for Opinion
and Marketing Research (ESOMAR).

Talker Research is also part of the Transparency Initiative through the
American Association for Public Opinion Research (AAPOR) — to view the
complete methodology as part of this initiative, please visit the Talker Research

Process and Methodoloqgy page.

For more information on the survey or any additional questions, please

contact: questions@talkerresearch.com
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PROJECT NAME: Navigating the cost of summer
Sample: 2,000 Americans evenly split by generation
Splits: Age, gender and region

Survey Questions:

1. What is your gender? [ SINGLE SELECT, MAINTAIN

ORDER]
l.  Male
2. Female
3. Non-Binary
4. Other
5. Prefer not to say

KEEP NON-BINARY/OTHER/PNTS IN TOTAL REMOVE FROM
GENDER SPLIT

QSEX. HIDDEN GENDER RECODE

1. Male
2. Female

If D1=1, QSEX=Male
If D1=2, QSEX=Female
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D2. What is your age in years?
[NUMERICAL OPEN-END; RANGE 0-99]

[TERMINATE IF UNDER 18]

D2a. Please select the year in which you were born.
[Dropdown list of years from 2008 to 1927]
[TERMINATE if age and birth year do not align +/- 1year]

QAGE: HIDDEN AGE RECODE BY GENERATION

IF D20=1997-2008, QAGE=Generation Z

IF D2a=1981-1996, QAGE=Millennials

IF D2a=1965-1980, QAGE=Generation X

IF D2a0=1946-1964, QAGE=Baby Boomers

IF D2a=1927-1945, QAGE=Silent Generation [TERMINATE]

D3. Which state do you live in?

[DROP DOWN OF 50 U.S. STATES AND “l DO NOT LIVE IN A
U.S. STATE".

TERMINATE IF OUTSIDE THE U.S.]

QRGNbS5: HIDDEN REGION RECODE
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Northeast

1.

2. Southeast

3. Southwest

4. Midwest

5. West
Survey questions:

1. Which of the following things have you
done/participated in/attended this summer, or plan
to? [select all that apply] RANDOMIZE. ANCHOR
LAST 2

a. A weekend getaway

o. Parties with family and friends

c. Travel outside the country

d.Go on a road trip

e.Concerts

f. Picnics

g. Cooking as a social activity/shared experience

h. Attending classes to learn a skill (e.g., pottery,
learning an instrument, dance)

.. Going to restaurants

. Going to bars, clubs, raves or dance parties

k. Playing sports

. Hiking

i
research
A




M. Going to museums, galleries or exhibits
N. Going to the park, beach or lake

0.Game nights

0.Movie nights [ going to the movies
g.Going to sporting events

r. Other (please specify)

s. Nothing in particular [EXCLUSIVE]

2. Which of the following statements is most true
about you, considering your finances and how they
impact your summer plans? [select one]

a.My income allows me to do anything | want this
summer

o.My income is enough for me to do some of what
| want to this summer, but | can’'t do everything

C. My income isn’t enough to support most of my
fun summer activities, but I'm still able to do a
few

d.l don’t have enough income to do any of the fun
things | wanted to do this summer

3. This summer, which of the following, if any, do you
do (or plan to do) in order to afford your social life
(in addition to a full-time job, if you have one)?
[select all that apply]

a. A part-time job for an employer
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b.Gig or platform-based work (e.g., Uber, Lyft,
DoorDash, TaskRabbit)

c. Self-employed side hustle/business (e.g., selling
goods, tutoring, consulting, content creation)

d.None of the above [EXCLUSIVE]

4. This summer, when you're considering
participating in a social activity, how much is the
cost of the social activity a deciding factor in
whether or not you participate? [select one]

a.It's a major deciding factor

o.It's somewhat of a deciding factor
c.It's a little bit of a deciding factor
d.It's not a deciding factor at all

5. So far, during the summer of 2026, how have you
typically paid for your social activities (including
things like entertainment, dining out, hosting, etc.)
[select one]

a. Mostly cash/debit

b.Using cash/debit and credit equally
C. Mostly credit

d.Not sure

6. This summer, have you spent more money on
socializing than you were planning to? [select one]
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a.Yes
D.No
C. Not sure

/. How much in-person, face-to-face time, if any, do
you need to spend with your friends and family
(including anyone you live with) to feel recharged
and balanced during a typical... [slider grid]

GRID
a. Weekend
0. Week
GRID By
Slider 0 — 20 [increments of 1] [Left label O
hours: 20 hours or more]

8. How often do you typically spend in-person,
face-to-face time with your loved ones (including
people you live with) during a typical week or
weekend? [select one grid]

GRID
a. Week
b. Weekend
GRID BY
. Once
Il. Twice
. Three times
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V. Four times
V. Five times
VI. More than five times

9. How much do you agree or disagree with the
following statements? [select one grid]
GRID: RANDOMIZE
a.Socializing is essential for my well-being
0. Socializing is becoming harder and harder to
afford
c. | often end up sacrificing my social life due to
financial restrictions
d.My financial restrictions negatively affect my
mental health
e. Being around family, friends, and loved ones is
important to me
GRID BY
.. Strongly agree
Il. Somewhat agree
i. Neither agree nor disagree
iv. Somewhat disagree
v. Strongly disagree

10. How much do you agree or disagree with the
following statements? [select one grid]
GRID: RANDOMIZE
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a.My friend group makes a point to do activities
together that are inexpensive, so that everyone
in the group can attend/participate
o.1 have lost friends because | couldn't afford to
hang out with them
c. | am always making up excuses why | can't do
things instead of saying | can't afford them
GRID BY
.. Strongly agree
il. Somewhat agree
il. Neither agree nor disagree
iv. Somewhat disagree
v. Strongly disagree

1. With this survey question, we're looking to uncover
how much people spend over a typical summer
weekend. Please estimate how much money you
spend in the following categories over the span of
the typical summer weekend (Friday through
Sunday). [select one grid]

GRID: RANDOMIZE
a.Dining out (eating at restaurants, getting coffee,
going to bars, etc.)
0. Transportation (train or metro tickets, rideshares,
gas, parking, etc.)
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c. Hosting gatherings at your home and/or
spending money bringing food or drinks to
someone else’s gathering

d. Entertainment (going to the movies, going to a
concert, attending a show, amusement parks,
etc.)

e. Outdoor activities (camping, boating, hiking
passes, fishing permits, etc.)

f. Self-care and wellness (haircuts, spa
treatments, beauty services, etc.)

g. Attending celebrations and buying gifts
(attending weddings and buying wedding gifts,
attending birthdays and buying birthday gifts

etc.)

GRID BY
.. Less than $10
ii. $10 — $50

ii. $51-$100

iv. $101- $150

v. $151-$200

vi. More than $200
vil. 1am not sure/l don't typically spend money
on this

12.For the 2026 summer season, do you create a
weekly or monthly social spending budget (e.g.

H talker
research

.




money reserved for doing social activities with
your friends and/or family)? [select one]

a.Yes

0.No

13.1s summer the season when you typically spend
the most money on social activities? [select one]
a.Yes
0.NO
C. Not sure

14.  Thinking about how you're spending money this
summer, what things are you prioritizing the most?
[select up to three] RANDOMIZE. ANCHOR LAST 2

a.Socializing (e.g. dining out, attending events)

0.Health and self-care

c. Travel

d.Saving money

e. Hobbies and personal interests

f. Home improvements

g.Dating

h. Clothing, beauty, grooming and/or aesthetic
treatments

. Other (please specify)

j. Nothing in particular [EXCLUSIVE]
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15. When you're planning a social activity with
others, how private or open are you about your
budget for the social activity? [select one]

a.Very private

0. Somewnhat private

C. Neither private nor open
d. Somewhat open

e.Very open

16. This summer, how would you rate your anxiety
about the increasing cost of socializing (e.g., the
increasing cost of dining out, attending events,
etc.)? [slider]

o.Slider 0 — 10 [increments of 1] [Left label 0 - no
anxiety at all: Right label 10 - worst anxiety
possible]

17.In general, are you prioritizing doing free social
activities this summer (rather than activities that
cost money), in order to be able to socialize without
stressing about money? [select one]
a.Yes
0.No

18. How much do you agree or disagree with the
following statements? [select one grid]
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GRID: RANDOMIZE

a.“This summer, my bank account balance
dictates what | do each weekend.”

0. “This summer, I'm working to spend more time
IRL" (e.g., in real life), which is time offline and
face-to-face with my loved ones.”

C.“l want to enjoy the summer with loved ones, but
my finances are holding me back.”

d.“The summer is for being more carefree about
finances (compared to other times of the year).”

e.“The summer is meant to be enjoyed, rather
than being financially stressful.”

GRID BY

.

.
il
V.
V.

Strongly agree

Somewhat agree

Neither agree nor disagree
Somewhat disagree
Strongly disagree

19.  Fill in the blank: This summer, which of the

following activities, if any, have you

in order to be able to afford being as social as you'd
like to be? [select one grid]
GRID: RANDOMIZE

a. Taking trips or vacations

0.Buying new clothes
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c. Treating myself to beauty or self-care services
d.Ordering takeout or delivery
e. Home improvement projects
f. Saving money
g.Paying off delbt
GRID BY
. Stopped doing completely
. Cut backon
i. N/A:I have stopped or cut back on doing this

20. Which of the following statements is/are true
about you? [select one]
a.l have already taken a vacation this summer.
o.1 will take a vacation with what's left of my
summer.
c.l won't take any vacations this summer.

21[SHOW IF Q20 = C] Why won’t you take a vacation

this summer? [select all that apply] RANDOMIZE.
ANCHORLAST 2

a.Overall, | can’t afford to

o.I'm prioritizing other financial goals or expenses

c. Travel costs are too high

d. Work commitments or lack of time off

e. Family, caregiving or health-related reasons

f. | prefer to explore locally this summer
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g.I'm saving my vacation time for a later time
N. 1 recently took a vacation

.. Travel feels too stressful, unsafe, or crowded
j. None of the above [EXCLUSIVE]

22. What financial tools or habits do you use to be
able to afford your social life? [select all that apply]
RANDOMIZE. ANCHOR LAST 2

a.Budgeting apps (e.g., budgeting or
expense-tracking tools)

0.Banking apps with spending insights

c. Dedicated savings account for social activities

d.Credit card rewards or points programs

e. Buy Now, Pay Later (BNPL) services

f. Deal, coupon or cashback apps

g.On-demand or earned wage access providers
(e.g., DailyPay, Chime, Earnin, etc.)

n. Borrow money from friends or family

.. Take advances on my pay

. Work overtime or work more shifts

k. Other (please specify)

. N/A: 1 don't use any financial tools or habits to be
able to afford my social life [EXCLUSIVE]

23. Do you... [select one grid]
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a.Think everyone should be able to access their
pay as soon as they earn it (e.g. on-demand
pay), in general?
o.Currently have access to your wages as soon as
you earn them?
GRID BY
l. Yes
i.No
iii. [show for b] N/A: | don't work

Occasionally, the media may contact us wanting to
interview respondents in the survey for further
information to boost the article with qualitative data.
These experiential quotes are used to add something
unique to their reporting and boost the authority of the
story which can then aid SEO performance.

To facilitate this, we sometimes ask respondents if
they’re open to being contacted by the media for
further interview. This consent must be gained prior to
running the survey. This enables us to share certain
respondents with the media in adherence with our data
protection protocols. Please note, a respondents’ answer
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to this question does not impact their eligibility for the
survey in any way.

24. We're looking to hear from everyday Americans.
If you consent, you may be contacted for a short
interview by phone or email from a journalist for
further comment. There is no financial incentive for
taking part, but your name and responses may be
cited in a national publication.

I'm interested in participating
I'm not interested in participating

25. [SHOW IF “I'm interested in participating” in
PREVIOUS QUESTION] Please enter your details
below.

Name:
Email:
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