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SURVEY QUESTIONS: 

 
Talker Research team members are members of the Market 

Research Society (MRS) and the European Society for Opinion 

and Marketing Research (ESOMAR).  

 

Talker Research is also part of the Transparency Initiative through the 

American Association for Public Opinion Research (AAPOR) — to view the 

complete methodology as part of this initiative, please visit the Talker Research 

Process and Methodology page. 

 

For more information on the survey or any additional questions, please 

contact: questions@talkerresearch.com 

 

 

 

 

 

https://talkerresearch.com
https://talkerresearch.com/methodology
mailto:questions@talkerresearch.com


 

PROJECT NAME:  The modern travel tradeoff 
Sample: 2,000 U.S. adults aged 18 - 65 who travel at least 
once per year and use credit cards, with quotas set at a 
minimum of 100 Gen Z and 100 Millennials. 
Splits: Age, gender and region 

 
 

 

Survey Questions: 

Screener questions: 

1. What is your gender? [SINGLE SELECT, MAINTAIN 
ORDER]          

1.     Male     
2.     Female     
3. ​ Non-Binary   
4.     Other   
5.     Prefer not to say     

  
KEEP NON-BINARY/OTHER/PNTS IN TOTAL, REMOVE FROM 
GENDER SPLIT     
QSEX. HIDDEN GENDER RECODE     
    Male 

 



 

    Female 

If D1=1, QSEX=Male 
If D1=2, QSEX=Female  
  
D2.  What is your age in years?        
[NUMERICAL OPEN-END; RANGE 0-99]       
[TERMINATE IF UNDER 18 or  OVER 65]  ​  
  
D2a. Please select the year in which you were born.        
[Dropdown list of years from 2008 to 1927]      
[TERMINATE if age and birth year do not align +/- 1 year] 
 QAGE: HIDDEN AGE RECODE BY GENERATION   
IF D2a=1997-2008, QAGE=Generation Z [MIN OF 100] 
IF D2a=1981-1996, QAGE=Millennials [MIN OF 100] 
IF D2a=1965-1980, QAGE=Generation X 
IF D2a=1946-1964, QAGE=Baby Boomers 
IF D2a=1927-1945, QAGE=Silent Generation [TERMINATE] 
  
D3.  Which state do you live in?        
 [DROP DOWN OF 50 U.S. STATES AND “I DO NOT LIVE IN A 
U.S. STATE”.         
TERMINATE IF OUTSIDE THE U.S.]        
QRGN5: HIDDEN REGION RECODE     

6.     Northeast     
2.     Southeast    

 



 

3.     Southwest    
4.     Midwest    
5. ​ West​  

SQ1. Do you travel at least once a year? [SELECT ONE] 

          ​     ​ Yes 

          ​     ​ No [TERMINATE] 

SQ2. Which payment methods do you typically use for 

travel-related purchases such as flights, hotels, or 

rental cars? [SELECT ALL THAT APPLY] 

Credit card [CONTINUE IF SELECTED] 

Debit card 

Cash 

Buy now, pay later 

Other 

I do not personally pay for travel expenses [EXCLUSIVE] 

  

Survey questions: 

1.​ How much do you agree or disagree with the 
following statements? “Taking vacations is 

 



 

essential  ______________ . ” [select one grid] 
RANDOMIZE 
GRID: RANDOMIZE 

a.​For my mental health 
b.​For me to avoid burnout 
c.​For me to experience new places and cultures 
d.​For me to spend quality time with family and 

friends 
e.​For me to feel refreshed and more productive 

afterward 
GRID BY 

i.​ Strongly agree 
ii.​ Somewhat agree 
iii.​ Neither agree nor disagree 
iv.​ Somewhat disagree 
v.​ Strongly disagree 

  
2.​What emotional benefits do you associate with 

taking a vacation? [select all that apply] 
RANDOMIZE. ANCHOR LAST 1 

a.​Relaxation 
b.​Happiness 
c.​Adventure 
d.​Escape from routine 
e.​Connection with those I’m traveling with 
f.​ Personal growth 

 



 

g.​Mental well-being 
h.​Inspiration 
i.​ Fun 
j.​ Indulgence 
k.​None of the above/Nothing in particular 

[EXCLUSIVE] 
  

3.​How many trips do you typically take during a 
typical year [select one] 

a.​1 
b.​2 
c.​3 
d.​4 
e.​5 
f.​ 6 
g.​7 
h.​8 
i.​ 9 
j.​ 10 or more 

  
4.​In general, what barriers prevent you the most 

from taking vacations more often than you 
currently do? [select up to three] RANDOMIZE. 
ANCHOR LAST 1 

a.​Limited finances to travel 
b.​Difficulty taking time off work / limited PTO 

 



 

c.​Family or caregiving responsibilities 
d.​Travel feels too stressful to plan 
e.​Uncertainty about where to go 
f.​ Health concerns 
g.​Safety concerns 
h.​Lack of travel companions 
i.​ Difficulty coordinating schedules with others 
j.​ Traveling is stressful for me 
k.​Other (please specify) 
l.​ Nothing in particular [EXCLUSIVE] 

  
5.​How have current financial challenges/concerns 

impacted how you think about vacations, if at all? 
[select all that apply] RANDOMIZE. ANCHOR LAST 2 

a.​I feel guilty spending money on vacations 
b.​Vacations feel more stressful than relaxing 
c.​Vacations now feel like more of a luxury 
d.​I end up planning a full vacation itinerary with 

limited rest days, in order to make the most of 
my vacation time 

e.​I feel less excited about planning trips than I 
used to 

f.​ Vacations feel less carefree 
g.​Other (please specify) 

 



 

h.​N/A: Financial challenges/concerns have not 
impacted how I emotionally think about 
vacations [EXCLUSIVE] 
 

6.​These days, do you feel pressure to make vacations 
feel “worth the money” you spend on them? [select 
one] 

a.​Yes 
b.​No 
c.​Not sure 

 
7.​In the last 12 months, have you cut back on any of 

the following, in order to afford travel? [select all 
that apply] RANDOMIZE. ANCHOR LAST 1 

a.​Dining out 
b.​Entertainment 
c.​Gym memberships 
d.​Shopping 
e.​Home upgrades 
f.​ Saving/investing 
g.​Paying down debt 
h.​None of the above [EXCLUSIVE] 

 
8.​ How much do you agree or disagree with the 

following statement? "Taking paid time off (PTO) 

 



 

feels high stakes, and I feel pressure to make the 
most of every day away from work." [select one] 

a.​Strongly agree 
b.​Somewhat agree 
c.​Neither agree nor disagree 
d.​Somewhat disagree 
e.​Strongly disagree 
f.​ N/A: I don’t work/I don’t get PTO 

 
9.​[SHOW IF Q8 = A - E] How many PTO days do you 

get per year? 
a.​Slider 5 – 30 [increments of 1] [Left label 5 or less: 

Right label 30+] 
b.​I get unlimited PTO days 
c.​Not sure 

 
10.​ [SHOW IF Q8 = A –E] During a typical year, how 

much of your PTO do you typically use? 
a.​Slider 0 – 100 [increments of 1] [Left label 0%: 

Right label 00%] 
11.​[SHOW IF Q10 = 0-99] Why do you typically not use 

all of your PTO during a typical year? [select all that 
apply] RANDOMIZE. ANCHOR LAST 1 

a.​Travel is too expensive 
b.​I struggle to find vacations that feel “worth the 

cost” 
 



 

c.​I save PTO in case of emergencies 
d.​I feel guilty taking too much time off work 
e.​My workload makes it difficult to disconnect 
f.​ I don’t have enough time to properly plan trips 
g.​I have family or caregiving responsibilities 
h.​I use PTO for non-vacation purposes (e.g. 

appointments, errands) 
i.​ It’s difficult coordinating schedules and planning 

trips with others 
j.​ None of the above/No reason in particular 

[EXCLUSIVE] 
 

12.​In general, when booking a vacation these days, 
how would you rate your: [sliding scale grid] 
GRID 

a.​Budgeting concerns 
b.​Decision fatigue 

GRID BY 
i.​ Slider 0 – 10 [increments of 1] [Left label 0 — 

no [show ‘concerns’ for a and ‘fatigue’ for b] 
Right label 10 — worst [show ‘concerns’  a 
and ‘fatigue’ for b] possible] 
 

13.​In general, when booking a vacation, how much 
time do you estimate you spend on the following 
trip planning activities? 

 



 

GRID: RANDOMIZE 
a.​Looking at travel inspiration/ideas on social 

media 
b.​Researching and choosing a destination 
c.​Researching and booking transportation 
d.​Researching and booking accommodations 
e.​Researching and booking activities 
f.​ Researching and planning where to eat 
g.​Figuring out how to use and redeem your travel 

rewards 
GRID BY  

i.​ Less than 1 hour 
ii.​ 1 – 2 hours 
iii.​ 3 – 4 hours 
iv.​ 5 – 6 hours 
v.​ 7 – 8 hours 
vi.​ 9 – 10 hours 
vii.​ More than 10 hours 

 
14.​ Have you ever… [select one grid] 

a.​GRID: RANDOMIZE 
b.​Delayed booking a vacation because you were 

worried a better deal might appear later? 
c.​Ended up not booking a vacation because you 

were worried a better deal might appear later? 

 



 

d.​Paused booking because you waited for points 
of your loyalty program to add up to a 
higher-value 

e.​Abandoned/stopped planning a trip because 
the process became too overwhelming? 
GRID BY 

i.​ Yes 
ii.​ No 
iii.​ I don’t remember 

 
15.​ Which persona best describes you? [select one] 

a.​The Trip Architect — I enjoy the vacation 
planning process 

b.​The Cautious Planner — I enjoy some parts of 
vacation planning, but I also find some parts 
tiring 

c.​The Burned-Out Booker — Planning vacations 
feels more stressful to me than exciting 

d.​The Travel Avoidant — I avoid planning vacations 
whenever possible 
 

16.​ What travel expense most determines where you 
travel to, when you take a vacation? [select one] 

a.​Transportation costs (e.g. flights, train tickets, 
gas prices etc.) 

b.​Accommodations cost (e.g. hotels, resorts, etc.) 
 



 

c.​Food and dining costs 
d.​Entertainment and activity costs 
e.​Other (please specify) 

  
17.​In general, do you find travel rewards programs… 

[select all that apply] RANDOMIZE. ANCHOR LAST 1 
a.​Overwhelming 
b.​Confusing 
c.​Complicated 
d.​Time-consuming to manage 
e.​Hard to redeem 
f.​ Geared toward frequent travelers only 
g.​Helpful for offsetting travel costs ​  
h.​Motivating for planning trips 
i.​ Make travel more attainable 
j.​ None of the above [EXCLUSIVE] 

 
18.​  Have loyalty programs, rewards or points ever 

previously convinced you to take a trip you 
otherwise would not have taken, or convinced you 
to plan a future trip you otherwise would not take? 
[select one] 

a.​I have already taken a trip I otherwise would not 
have taken because of loyalty programs, 
rewards or points 

 



 

b.​I expect to/plan to take a trip I otherwise would 
not take because of loyalty programs, rewards 
or points 

c.​No 
 

19.​ In general, what portion of your vacations are 
typically paid for using travel rewards? 

a.​Slider 0 – 100 [increments of 1]  [Left label 0% - 
none : Right label 100%] 
 

20.​ In general, does using travel rewards make travel 
spending feel more justified? [select one]  

a.​Yes 
b.​No 

 
21.​What travel rewards feel most valuable to you? 

[select up to three] RANDOMIZE. ANCHOR LAST 2 
a.​Free hotel nights 
b.​Complimentary room upgrades 
c.​Accelerated rewards/bonus points on travel 

purchases 
d.​Late checkout at hotels 
e.​Early check-in at hotels 
f.​ Elite status and VIP perks 
g.​Dining credits or rewards at restaurants 

 



 

h.​No foreign transaction fees when traveling 
internationally 

i.​ Access to exclusive travel experiences or events 
j.​ Rental car discounts or perks 
k.​Other (please specify) 
l.​ Not sure/Nothing in particular ​ [EXCLUSIVE] 

  
22.​ Would earning travel rewards on everyday 

purchases make travel feel more attainable for you 
in general? [select one] 

a.​Yes 
b.​No 
c.​Not sure 

  
23.​ If accommodations were partially covered 

through travel rewards / points, how would your 
travel behavior change, if at all? [select all that 
apply] 

a.​I would travel more frequently 
b.​I would take trips I otherwise would not take 
c.​I would spend more on other parts of the trip 

(e.g., dining, activities, shopping). 
d.​My travel behavior would not change 

[EXCLUSIVE] 
 

 



 

24.​ Which of the following travel rewards 
benefits/offerings would reduce stress the most 
when planning trips? [Select up to three] 
RANDOMIZE. ANCHOR LAST 2 

a.​Earning free hotel night(s) through a loyalty or 
rewards program 

b.​Flexible booking options that allow changes or 
cancellations with minimal penalties 

c.​Access to loyalty program perks (e.g., room 
upgrades, late checkout) 

d.​Elite status benefits that make travel more 
seamless and rewarding 

e.​Being able to redeem points for hotel stays, 
dining, or experiences 

f.​ Having more hotel options to choose from within 
one loyalty program 

g.​Finding the best deals without spending a lot of 
time searching 

h.​Personalized recommendations based on my 
travel preferences 

i.​ Being able to redeem points for flights 
j.​ Having all trip details managed in one place 
k.​Access to customer support if plans change 
l.​ Other (please specify) 
m.​ Nothing [EXCLUSIVE] 
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